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Too much DIFFERENTIAL 
—and not enos@n GEAR! 


New York City New Car Sales in 
middle-class districts 


192971930 


‘ Y Y 
Price Class 1930 1929 


UNDER $750 % G% Change 


Chevrolet 61.4 $9.6 1.8 
Ford $44 §1.3 31. 
Plymouth 61.0 60.8 2 
Whippet 4 63.1 §5.8 7.3 aeoaad 
Willys 6 (Whippet 6) 58.9 55.2 3.7 THERE are 1,400,000 families in New York City which do not buy 
Ausun 42.3... . the Saturday Evening Post, a widely used medium for automobile advertising. 


$750-1,050 There are 1,400,000 families in New York City which do not see the 
Durant 405 (40) 100.0 , a 

Durant 61417 (60) 61.5 newspaper which carries the most automobile advertising. 

Erskine 66.3 And there are 1,500,000 families in New York City which do not see 


Essex 56.8 ; ; ; ’ 
a the newspaper which carries the second largest quantity of automobile adver- 


(Gr. Paige612) 62.2 tising in this market. 
Nash Standard $9.9 ; 

a, §3-7 . Now in New York City there are approximately 900,000 famulies 
smo e 60.I a ; . : . ‘ : ‘ 
ite 58.5 living in districts which are commonly designated as middle-class—ordinary 

Willys Kt. 70 55-4 : folks with ordinary incomes. 
Dodge D D6, DAS $8.5 ' The families in these middle-class districts buy the most cars—$3% of 


Chrysler 66 (65) $4.6 | 
De Soto 6-8 56.1 New York City new car sales in 1930. They represent the largest and most 


$1,050-1,450 profitable sales field in this market. They own 100,000 more cars than they 


Auburn 85 (80) $3.5 : 
Auburn 95 (90) 48.7 ' did five years ago. 


Buick 118 (116) 52-7 oF BUT only 11% of them are reached by the newspaper most favored by 
Chrysler 70 38.7 . = 

Dodge D.C. 8 56.6 automobile advertisers; and only 7°¢ by the second paper. 

Graham Sp. 6 (621) $6.7 2. There is considerable differential between the folks to whom you adver- 
Hudson $4.1 

Hupmobile 6 $2.7 
Nash T.1.6(Spec.) 6.0 your sales and advertising. 


Oakland 51.9 : , ag 
Roosevelt ye The News sells 591,000 copies and reaches two thirds of families in 


Studebaker $3.7 New York’s middle-class districts. In $5 of the 66 of these districts it covers 
Buick 11 52.7 y: . 
4 ) more families than the Times, World, and Herald-Tribune combined! 


$1,450-1,950 ys py 
| In the upper-income districts, The News covers 242,000 families-—more 
Auburn 125 (120) 41.8 40.3 


Buick 124 (121) $2.§ §0.3 : than any other paper! 
Buick 132 (129) 43-5 40.5 And in the heavy car-buying suburbs, The News has 188,000 circu- 
Chrysler 77 (75) 38.6 39.6 
Dodge Sr. §0.0 48.1 
Graham Std. 8 42.6 The smaller News pages give greater visibility! And the cost per reader 
Hupmobile 8 $0.1 46.8 
Marmon 69 $0.0 45.9 
Nash T.I.8(Adv.) $0.2 §2.1 
Peerless 61 A, 

St. 8 (81) $1.7 $6.9 them by directing more of their advertising into that part of the market where 


R 51. ; - 
of an ame more sales are to be had. Or more simply — they can use The News. 

Viking 41.4 40.0 1.4 

Windsor 6 §0.0 

Willys Kt. 66 49.3 45.8 3.5 


use—and the customers you sell! And, it seems to us, not enough gear between 


lation -as many as the Times and Herald-Tribune combined! 


is rock-bottom — for any publication, in New York, or America! 


AUTOMOBILE advertisers who want more sales in this market can get 


ia THE & NEWS, NEW YORK’S PICTURE NEWSPAPER 


The News 1929-1930 New Car Registrauon Analysis 220 EAST 42nd STREET, NEW YORK + Tribune Tower, Chicago + Kohl Bldg., San Francisco 
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REVIVAL OF RETAIL BUYING 


Value of Cars Sold | in January Exceeds That of Year 
Ago Despite Loss in Volume, Indicating 
Gains in Higher Priced Units 


~~ 


HICAGO, Feb. 27, — Figures obuaned today by the 
Féderal Reserve Bank of Chicago, covering January 
automobile sales, new and used throughout the Middle West, 


show a decided improvement 


extremely favorable showing as = to January of | 


DURANT TO INCREASE 
PRODUCTION IN MARCH; 
ADDS 400 ) DEALERS 


Lansing, Mich., Feb. 27.—March 
production in the plant of the Du- 
rant Motor Company will be in- 
creased 50 per cent. over the Feb- 


ruary rate, according to Hal W. Al- 
ger, treasurer of the Durant cor- 
poration and general manager 
its plant here. 

Orders are coming in “with stead- 
ily increasing volume,” Alger said, 
and the Durant concern has signed 
400 dealers since January 1. 

The Durant executive told news- 
paper men here that “the 


hind us.” 
“Business in the automotive 
dustry, as in others, is definitely 
picking up,” he declared. “National 
sentiment has changed for the bet- 
ter, and there is less fear on the 
part of the buying public.” 
In view of these factors, Alger 


one of “full steam ahead.” 


MACK TRUCKS, INC., SHOWS| 
$2,007,606 NET FOR 1930 


New York, Feb. 27.—Report of 
Mack Trucks, Ine., and 
aries for year ended December 31, 
1930, shows net profit of $2,007,606 
after depreciation and Federal taxes, 
equivalent to $2.60 a share on 1771,- 
820 no-par shares of capital stock. 
This compares with $6,841,068 or 
$9.05 a share on 755,625 shares in 
1929. 


of | 


bottom | 
of the industrial depression lies be- 


subsidi- | 


over December and make an 


last yea 

| wholesale i were 423 per cent. 
greater in number and 37.1 per cent. 
higher in value than in December. 


While retail sales gained 25.6 per 
cent. numerically and 13.7 per cent. 
in value. Used car sales were 26.1 
per cent. higher. New car inven- 
tories increased 20.5 per cent. in 
|number and 15.1 per cent in value. 
| Used cars on hand were only 4 per 
cent. greater and their value actu- 
ally .6 per cent less than in De- 
cember. A surprising feature of the 


| comparison with January last year 


_ ontinued on Page 8) 





in- | 


D* 
and is making its first public appearance over the week-end. | 


Improvements in the new line have been confined to body | = — 
eports 


asserted, the Durant policy will be | | changes which incorporate the latest advancements in style, | | Company, 


announced today by the 


i. H. C. REDUCES PRICE 
OF AW-2 MODEL TO $675 


Chicago, Feb. 27.—The Interna- 
tional Harvester Company today 
|announced a reduction of $145 in 
ithe chassis price of its one and 
| one- half-ton model AW-2_ truck. 
| The new figure brings the factory 
list price of the chassis to $675 
| with standard equipment. A state- 
| ment from the company says that 
‘this cut is made with absolutely 
no change in quality.” 


N.A.F. C. Attacks Two Bills” 
In Arkansas Legislature 


CHic AGO, Feb. 27.—Two proposed 

measures now before the Legis- 
lature in Arkansas are attacked as 
unsound in circulars sent out to- 
day by the National Association of | 
Finance Companies, 

One bill would give to the land- |} 
lord a lien on all personal property 
in the possession of a tenant, which 
lien is to be prior and absolute, tak- 
ing precedence over all pre-existing | 
liens. 

The other would regulate the op- 


eration of all finance companies so| Property in payment for rent due) Gymulative new passenger 


as to limit what are known as| 
carrying charges to an amount not |! 
in excess of 10 per cent. per annum. 

In regard to the lien measure, C. 
©. Hanch, general manager of the 


N. A. F. C., has the following to 
| Say: -- 
| “This is obviously most unjust, 
|particularly under modern condi- 
tions when a very large percentage 
| of the general population and also a 
very large percentage of business 
|people are in possession of goods 
{rented or leased by them or being 
; purchased on the installment plan. 
It is obvious to an elementary sense 
|of justice that a landlord ought not 
to have the power to seize such 


|him, thus confiscating that which 


| by right belongs to lienholders. 
“At the present time, in twenty- 


| (Continued on Page 4) 
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|Parts Makers Speed - Production; 
SEEN IN CHICAGO RESERVE Original Equipment Demand Up 
DISTRICT AS SALES PICK UP connecticur PHONE 


CHARGES IGNITION 


PATENTS INFRINGED 


Meriden, Conn., Feb. 27.—A ma- 


jority of the automobile manufac- | 


| turers of this country, together with 


manufacturers of ignition systems, 
have been notified that they are 
alleged by the Connecticut Tele- 


phone and Electric Corporation of | 
this city to have infringed upon cer- | 


tain patent rights of that corpora- 


tion, according to formal notifica- | 


tion sent to the manufacturers re- 
cently. 

The letter, citing alleged in- 
fringement of six patents held by 
the Meriden concern, was signed by 
C. W. Curtiss, president of the cor- 
poration. Battery ignition devices 
are involved. The infringement 
notices are said to have been sent 
to the following companies: 

Ford Motor Company, General 
Motors Corporation, 


Corporation, Buick Motor Company, 


(Continued on Page 4) 


CADILLAC OFFERS IMPROVED 
BODY STYLES ON LA SALLE 


©TROIT, Feb. 27.—A new and smarter La Salle car is 


| The Toledo 


Cadillac Motor Car Company, 


*comfort and convenience. 

Its exterior appearance has gained 
dignity through the adoption of 
hood ports, with ornamental wind- 
splits, similar to those on the three 
Cadillac lines. The ports 
the conventional narrow louvres. 

Greater richness and luxury is 
effected in the new treatment of 
the interior. The most impressive 
change has been effected in the 
method of trimming, the smooth 
custom style having been chosen to 
replace the pleated upholstery. 
Three materials in five different 
colors are offered, silver gray or 
mohair; blue gray or taupe 


(Continued on Page 4) 


TODAY | 


Sparks from Detroit 
Dealer profits from paint, 
fender departments 
Suggestions on economical main- 
tenance of delivery fleet..Page 
Editorial: “Penny Wise—Pound 
Foolish” 
Calendar of coming events. 
Differential discussions 
Putting in a body service depart- 
ment and making it pay...Page 7 
Engineering news Pages 10,11 
Truck sales in Eastern States be- 
low year ago 
REFERENCE 


body, 


. Page 


TABLES 
car 
registrations for January 
Pages 8,9 
Major specifications and mechan- 


ical details of new passenger 
Pages 12,13 





Delco-Remy | 


Corporation, Electric Auto-Lite | 
district banked several open hearth 


\furnaces temporarily, indicating that 


~ | type 
lother factors indicate higher produc- 


Manufacturers of Shop Machinery and Tools Aiea 


Enjoy Increased Busi 
February, M. 


iness in January and 


E. A. Reports 


EW YORK, Feb. 27. — Manufacturers of parts and 


accessories for original 


equipment have been forced 


to speed up production to take care of heavier demands 


| from the car plants and nice gains in business were reported 


for both January and February, according to the Metor 


UPWARD STEEL TREND 
TO BE CONTINUED BY 
AUTOMOTIVE DEMAND 


Youngstown, O., Feb. 27.—The 
outlook for continuance of the up- 


ward trend in steel sheet produc- 
tion by Youngstown mills continued 


\fairly bright at midweek, although 
|operations of such mills were un- 
| changed, at 50 per cent. of capacity, 


from the previous week. 
The largest sheet producer in the 


the bulge in demand for steel of this 
had flattened slightly, but 


tion soon is likely. 

Anncuncements by officials of a 
large Toledo automobile manufac- 
turer that March schedules will be 
sharply above those of the first two 
months of the year is one factor | 
}encouraging manufacturers here. 
interest buys a large | 
proportion of its sheets from Young- 
town mills and an increase in car 
| production should result in sharply 
higher operations soon for at least 
sheet manufacturer. 
that the Ford Motor | 
always an _ important 
| buyer of sheets made in this area, 
will advance its schedule also pre- 
sage increased activity in such roll- 


and Equipment Association. 

With this group of suppliers lead- 
ing the way in the current improve- 
ment noticeable in the parts indus< 
try, manufacturers of shop equip- 
ment and tools have also enjoyed 
increased business. Shipments of 
replacement parts to the trade in 
January and February were prac- 
tically unchanged from December. 

The grand index of shipments for 
all groups of manufacturer members 
reporting their figures to the asso- 
ciation for January stood at 84 per 
cent. of the January, 1925, base 
index of 100, as compared with 69 in 
December, 72 in November and 132 
in January, 1930. 

Reports by divisions of member 
manufacturers’ business in January 
follows:— 

Parts-accessory makers _ selling 
their products to the car and truck 
makers for original equipment made 
shipments aggregating 84 per cent. 
of the January, 1925, base, as com< 
pared with 64 in December, 62 in 
November and 135 in January, 1929. 

Shipments to the trade by makers 
of service parts were 98 per cent. of 
January, 1925, base, as compared 
with 100 in December, 127 in Novem- 
ber and 137 in January, 1930. 

Accessory shipments to the trade 
in January were 46 per cent. of the 
1925 base, as compared with 55 in 
December, 63 in November and 79 in 
January last year. 

Service equipment shipments—thag 
is, repair shop machinery and tools— 
in January were 92 per cent. of the 
1925 base, as compared with 75 in 
December, 80 in November and 135 





(Continued on Page 4) 


replace | —— 


in January, 1930. 


— 


Car Sales Take On Better 
Tone in the Middle West 


TEW YORK, Feb. 27.—Retail sales | 
of passenger cars in the agricul- | 
tural states of the Middle West in | 
January took on a decidedly im- | 
proved tone over that prevailing at | 
the close of last year, according to | 
the registration returns from three | 
important states in that section— | 
Nebraska, Iowa and Oklahoma. 
Nebraska and Oklahoma reported 


sales more than double those of the | 
three | 


and all 
to the level 
month of 


preceding month, 
states were closer 
the corresponding 
year than they 
months of 1930. 

Registrations of new 
braska last month amounted to 
3,183, as against 1,466 in December, 
an increase of 117 per cent., and 
comparing with 4,603 in January, 
1930, a decline of 30 per cent. This 
30 per cent. falling off from a year 
ago compared with a drop of 32 per 
cent. in December from December, 
1929, a 40 per cent. decline in No- 
vember and 42 per cent. in October. 

Registrations in Oklahoma last 
month totaled 3,029, as against 1,354 
in December, up 123 per cent., and 
comparing with 3,933 in January of 


of 
last 


were in the closing | 


cars in Ne-| 


off 23 per cent. This drop 
from last year compared with a 
falling off of 70 per cent. in De- 
cember from a year before, 62 per 
cent. in November and 62 per cent, 
in October. 

Iowa registrations of new cars in 
January amounted to 2,679, as 
against 4,785 in the _ preceding 
|}month, a drop of 44 per cent., and 
|}comparing with 3,851 a year ago, 
off 30 per cent. This 30 per cent. 
| decline from a year ago compared 
| with the falling off of 41 per cent. 
in December, 45 per cent. in No- 
| vember and 43 per cent. in October. 

The following cars were more 
heavily registered in Nebraska in 
January of this year than a year 
ago: Cadillac, Marmon, Pierce-Ar- 
row, Reo and Willys. 

In Oklahoma, the following cars 
were more heavily sold in January 
than in the corresponding month 
of last :ear: Cadillac, Chevrolet, 
Dodge, La Salle, Marmon, Packard 
and Stutz. 

The Dodge, Franklin, 
Nash, Pierce-Arrow, Pontiac, 


last year, 


Hudson, 
Reg 





(Continued on Page 12) 
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New and Improved La Salle 


THE LA SALLE has acquired a new beauty and more dignified appearance through recent refinements, 
chief of which are the adoption of hood ports and a new style of interior trim. 


THROUGH the use of smooth type upholstery, the La Salle interiors 
have been greatly enriched. Three fabrics—mohair, broadcloth and 


whipcord—are available 


in five different colors. 


N.A.F.C. Attacks Two Bills 


In Arkansas Legislature 


(Continued from Page 3) 


nine states. the landlord has no lien 
whatever over property of a kind 
described. In fourteen the 
Jandlord has a statutory but it 
is subordinate to that of the install- 
ment seller, chattel mortgagee or 
similar lienholder. In three states 
the jJandlord’'s lien is superior, but 
only in case he has not been noti- 
fied by the lienholders of the latter’s 
claim. There are only three states 
out of the _ forty-eight, namely, 
Maryland, Pennsylvania and Texas. 
where the landlord's lien is abso- 
jutely of the prior 
these states, 


states 
lien, 


superior to that 


lieners. and in one of 


Pennsylvania, a bill is now pending 
to remedy this unjust situation.” 
Mr. Hanch as follows 


on the finance company measure: 
In the sale of furniture, pianos 
radios. automobiles. tractors and 
similar goods on the installment 
plan, it is necessary to add to the 
cash price a finance charge which, 
if computed as interest, amounts to 
more than 10 per cent. per annum 
The bil] is so worded that it is in- 
tended to include such financing 
charges under the term interest. 
“If the bill should pass and should 
held to be constitutional and 
be judicially determined to 
mean what it is no doubt intended 
to mean. it would be impossible to 
Sells goods on the installment plan in 
Arkansas, unless by tne adoption of 
some subterfuge, such as concealing 
the financing charge under the 
guise of price mark up In the 
case of automobiles, tractors and 
other things whose price is a matter 
of nation-wide advertising it might | 
be difficult to use such subterfuge 
successfully, and as a result the sale 
of such things on the installment 


comments 


be 


should 


a 


plan would be driven out of the 


state. 

“Inasmuch as at least two-thirds 
of all motor vehicles are sold on the 
installment plan, such a law would 
be a terrific blow to business in the 
State and a serious hardship to the 
public.” 


UPWARD STEEL TREND 
TO BE MAINTAINED 


(Continued from Page 3) 


Schedules in the current 
week continue to fluctuate slightly 
from day to day in line with incom- 
ing business. No mills are building 
up backlogs and consequently none 
are building up inventories. Conse- 
quently some fluctuations in the 
average for the district. now at 50 
per cent... is expected before the 
advance is resumed with its vigor 
of January. 


CHARLOTTE, N. C., SHIPPERS 
VOTE AGAINST TRUCK BILL 


ing mills 


Richmond, Va., Feb. 27 :UTPS) 
—The Charlotte (N. C.) Shippers 
and Manufacturers’ Association de- 
cided at its annual meeting to fight 
a bill coming before the state Legis- 
lature which provides that rates on 
trucks operated in the state can in 
no case be less than railroad rates. 
This action featured the organiza- 
tion's session. 

Action on the bill concerning 
truck rates followed an explanation 
by W. S. Creighton, traffic man- 
ager of the association, of the pro- 
posed legislation, in which he point- 
ed out that such action is unde- 
sirable. 


NEW LA SALLE LINE 
HAS IMPROVED BODIES 


(Continued from Page 3) 


plain broadcloth; and gray or brown 
whipcords «. on 

A’ Ticher ect also has been 
achieved through thé Ribstitullon 
of walnut for black as a tone tor 
the vanity cases, and for the in- 
terior garnish molding circling the 
windows. 

As extra contributions to comfort, 
body designers have elevated the 
back of the front seat one and a 
half inches. They have produced a 
neater effect in the rear compart- 
ment by extending the back of the 
front seat (‘in the 5 passenger 
sedan) to the floor, instead of main- 
taining the toe opening at its base 
And the design and placing of arm 
rests in sedan rear seats add to the 
smartness of the interior as well as 
to the comfort. 

Last August, the La Salle was im- 
proved and refined, the major 
changes being confined to mechani- 
cal features. At that time the power 
plant was increased in size and the 
performance of the car greatly 
improved. 


CONNECTICUT PHONE 
CHARGES IGNITION 
PATENTS INFRINGED 


(Continued from Page 3) 


Chevrolet Motor Company, Olds 
Motor Works, Oakland Motor Car 
Company, Cadillac Motor Car Com- 
pany, Packard Motor Car Company, 
Pierce-Arrow Motor Car Company, 
Auburn Automobile Company, 
Studebaker Corporation of America, 
Checker Cab Manufacturing Com- 
pany, Franklin Automobile Com- 
pany, Nash Motors Company, 
Willys-Overlangd Company, Hupp 
Motor Car Corporation, Graham- 
Paige Motors Corporation, Chrysler 
Corporation and the Hudson Motor 
Car Company. 


GRAHAM-PAIGE NET LOSS 
FOR THE YEAR $4,969,320 


New York, Feb. 27.—Report of 
Graham-Paige Corporation for the 
year ended December 31, 1930, shows 
net loss of $4,969,320 after charges, 
depreciation, adjustment of inven- 
tories, additional write-off of die 
charges and the adjustment of all 
accounts to conservative values. In 
1929 consolidated net loss was §$1,- 
463,587 after charges. depreciation 
and loss from operations of sub- 
sidiaries. 


EATON SPRING RESUMES 
OPERATIONS AT MASSILLON 


The Eaton 
since April 
operations 


Massillon, O., Feb. 27 
Spring Corporation, idle 
15, 1930, will resume 
within the next two weeks, accord- 
ing to an announcement by J. F. 
Beans, general manager of the cor- 
poration. 

The plant will reopen with a force 
of fifty to seventy-five men manu- 
facturing springs, The business out- 
look for the company is the best it 
has been in several months, Mr 
Beans reports. Improvement in the 
automotive industry is said to have 
prompted officials of the plant here 
to resume operations. 
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Protecting Home Talent 


* 7 


* 


Our Aircraft Show 


~ * * 


A New Nash 


TINE ars at 
the expense of tax-paying citizens, otherwise local auto- 
mobile merchants, are going to find the going mighty hard 
in our neighboring city of Flint. The red light will be set 
against them because of a new ordinance just passed by 
the city fathers of Buickburg. 

This new measure has been put through for the express 
purpose of driving out of town those gypsies of the trade 
who, at the first sign of spring, come along with a stock of 
used cars, rent a vacant lot, advertise an auction sale, sell 


their vy Ware*; then move on to the next likely location, having 
cleaned up at the expense of cal ¢ dealers, who 1a _Mainfain | 
establishments throughout the year and who, one might 5 
‘think, are legitimately entitled to whatever used car hae” 
ness there is. Here today, gone tomorrow, they sweep 
through the country like seventeen-year locusts, legitimate 
dealers think. x . * 

O stop this practice Flint dealers, inspired by V. A. 

Finlay, Oldsmobile distributor, secured the passage of 
an ordinance which is expected to stop the practice. The 
joker is that clause which provides that “Any used automo- 
bile dealer operating under the limitation of the transient 
merchant law, to wit, within six months from the time of 
beginning such business, shall be prohibited from holding an 
auction sale of stock in trade. Any used automobile dealer 
operating more than six months from the date of issue of 
said license may discharge his bond under the transient 
merchant’s law and may operate under his used automobile 
dealer's license alone.” 

Before a transient can turn around he must first get a 
state license and a permit from the city clerk and, believe 
me, the latter is going to be hard to get, I am told, unless 
the applicant proves he is a bona fide used car dealer and 
not a fly-by-night. And after he gets it, the applicant must 
operate six months before he can auction anything. In other 
words, whatever used car business there is in Flint is going 


to go to someone who is a Flint citizen. 
+ * . 


UR sister industry is whooping it up about the national 
aircraft show that is to be held in Detroit, April 11-19, 

and from the looks of things now the “standing room only” 
sign will apply to the exhibitors. The facile pen of Pat 
Murphy advises the column that the 200,000 square feet of 
space in the world’s largest commercial hangar is not going 
to be enough to satisfy the demand for space. Already there 
are on the waiting list twenty-six airplane manufacturers 
and thirty accessory concerns anxious to break in. At least 
30,000 square feet more is going to be needed and Manager 
Ray Cooper is asking the City Council to authorize the con- 
struction of a temporary structure immediately adjacent to 
the west wall of the hangar. 

An idea of the demand for space can be had when it is 
known that Ford and Fokker each has reserved 12,400 
square feet. Curtiss-Wright has 9,000, the United Aircraft 
and Transport group asks for 8,000. Pitcairn Aviation, Inc., 
and Stinson each wants 6,400 and Bellanca and Detroit Air- 
craft each demands 5,000. 

The show is sponsored jointly by the Aeronautical 
Chamber of Commerce and the Aircraft Bureau of the De- 


troit Board of Commerce. 
* o oa 


E have had some mighty apt and expressive titles ap- 
plied to different models. In the very, very old days 
there was dos-o-dos, which meant the passengers in frent 
sat back to back with those in the rear. Chummy roadster— 
you don’t have to go any further for an interpretation. And 
so on, et cetera, etc. and likewise. That being so, permit 
the column to set up in the hall of fame the appellation of 
“twin-purpose” car as applied to Nash's newest, the con- 
vertible sedan. * * * 
HEN its activities were confined solely to the produc- 
tion of automobile loading devices the name of Evans 
Auto Loading Company fitted this enterprising Detroit con- 
cern. Now, howover, E. S. Evans has broadened his field. 
Half his capital is invested in the battery-separator business 
and he also is engaged in the manufacture of wood-block 
flooring. Therefore he wants to change the name to Evans 
Products Company and with that end in view his stockhold- 
ers will be asked to authorize the change at the meeting to 
| be held March 4. It will be a change in name only. 
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Dealer Profits From Paint- Body-Fender Service 


Threefold Pail May, 
Be Installed on Low Cost 
Basis, With Two-Car 


Space and Few Devices 


By K. H. LANSING 
E/STABL AISHING a threefold de- 
partment of paint, body and 
fender work in the automobile deal- 
er’s service division need be neither 


Paint, Repair Trade Gets Boost Suggestions on Economical 


as complex nor as expensive as the | 


uninitiated might be led to suppose. 
Employing minimum facilities at 
the outset, which it is conceded is 
the wisest procedure, 
pariment may soon be developed to 
a profitable plane. Good judgment 
and careful supervision may serve 
to keep its operation on a compara- 
tively low cost basis. Today, in al- 
most any city or town one may note 
at least one such department now 
containing a variety of costly ma- 
chines and hand tools, but which 
was Started only a few years ago 
by a dealer, or distributor, having 
expanded with the business, though 
its original installation was at vir- 
tually shoestring expense. 

Given a dealer who has a sieady 
hand at the control of his business; 
a service manager and shop superin- 
tendent, or foreman, who know their 
field thoroughly; a really expert 
metal worker; a painter who knows 
lacquer work, and a good wood 
worker, the department is off to a 
very fair start as to personnel. Not 
infrequently the 
obtain the 
foreman who may do all the active 
superintending of the department, 
and now and then may secure a 
first-class “swing” man who can do 
both body and painting work, this 


dealer is able to| 
services of a working | 


such a de-, 


Pat Your Dethairs 
to Work 
Patriotically 


Paint and Repair Your Car 
or Truck During February 
ENCOURAGE EMPLOYMENT 


I your pistons “‘ping’’ when climb- 

ing a hull? Are there grunts and 
caliles and squeaks in your car's imporiant 
parts and dents, scratches and dulled 
paint and lacquer to mar its oulward*ap- 
pearance? Drive it into garage, service 
stahon or paint shop now and have it put 


into perfect condition. [Tt will save you 
money ft isa patnotic venture, tan, tor 
it will put men to work right naw when 
they need it most, put food in their mouths 
and give them money to spend = [t will 
help to bring Rhode Iiland one step 


nearer prosperity. 


Progressive garages, service slations and paind shops throughout the 
State are co-operating in this campaign for increased employmen! 
You can do your*parl by having needed work done during Feh 


ruary instead of laler 
work done 


It's easy to find the right place lo have th 


Look for the Prosperity Emblem 


THIS IS A 


arrangement, of course, cutting down | 


the man power. Many departments 
of this kind have been started with 
not more than two-car actual work- 
ing space allotted on the floor. 
Mosi. dealers contemplating such an 
installation are apt to have suffi- 
cient space for paint-supply storage 
for a small beginning. 

The matter of original equipment 
is not one to cause deep concern. 


The experienced metal worker is al- | 


most sure to have his own complete 
set of tools. It is expected of him 
and he would rather use his own 
than others. Should the dealer have 
to make the purchase of the usual 
set of tools used in dent removal and 
allied metal work, such as bumping 
and ding hammers, spoons, fender 
rollers, dolly blocks, hinge tools and 
bolt cutters, he would not find them 


unduly expensive and he could get | 


them at almost any automotive 
supply jobber’s. Probably the dealer 
already has his welding and cutting 
apparatus and portable electric 
drills. 


lacquer; an air compressor of pref- 
erably sixty pounds pressure for 
operating the spray gun, and a flexi- 
ble-shaft disc sanding machine to 
give high polish to lacquered sur- 
faces 

As comparatively few dealer paint 
shops now do varnish paint work, 


aside from striping, Monogramming | 


and lettering, the item of the nec- 
essary Striping swords and other 
brushes, varnish-keeps and the like, 
is inconsiderable, and many paint- 
ers insist on using their own brushes 
anyway. As few dealers in starting 


use an inclosed space for lacquer- | 


ing, many do not consider a suction 


fan: necessary for the health of the) 


painter, providing the lacquering is 


done near an open window. Lacquer | 


spray gun operators are supposed to 
wear a respirator, or mask, so as 
to avoid breathing in the spray; yet 
comparatively few can be induced 
to put one on, even in an inclosed 
space 
wheels is desirable, and so is a me- 
chanical car washing machine. A 
steam or 
bath is a requirement. 

There is no real need for the 
dealer starting his threefold depart- 


ment to buy costly machine saws, | 


such as a bandsaw, or a circular 


saw used in bedy work. Wood stor- | 


age, aside from the machines them- 
selves, eats up space. As a matter of 


the new department to buy all the 
weod paris, or shapes, ready made, 


These are necessary as also| 
ate a paint spray gun for applying | 


A stand for spraying wire | 
electrically heated parts | 


! metal 


|than 15 per 
fact, it is much less expensive for | ductive labor, 


The Town Criers of Rhode Island 


have enlisted the aid of the auto-| 
mobile painting and repair trade of | 


| the state in a “speed up prosperity” 

movement in Providence, the object 
| being to induce owners to have 
painting and repair work done on 
their cars during the current month, 
rather than in the spring. 


the Criers have outlined an 
involving bill- 


gratis, 
extensive campaign 
board and newspaper advertising, 
radio broadcasts, motion picture 
slides and circularizing. The New 
England Telephone and Telegraph 
Company will co-operate in the 


install machines for making them 
and buy the lumber. The parts can 


price of the wood from which to 
form them. A source of this supply 
is the concern specializing in auto- | 
mobile bodymaking, which will sell | 
at a price such items as door panels 
and the like, slightly defective for 


new work, but very good for repairs. | 
Should a portion of a roof rail be| 


needed from which to repair a car 
roof rail partly rotted, it would be 
less costly to buy the entire rail and 
throw away the portion not required 
| than to cut it out from lumber stock 
with a machine already installed. 
| Nor do these wooden shapes have 
| te be purchased in quantity to get 
| a good price on them. Band and 
circular saws may be needed as the 
business grows. 

According to the service manager 
of a Philadelphia distributor, who 
has, after four years of profitable 
operation of paint, body and fender 
sections, almost a minimum of ma- 


dealer may establish such a three- 
fold department at an expense not 
exceeding $500, with only actual 
working space enough for two large 
cars and with not more than three 
men, of which number a good metal 
worker is the most important. Such 
a man may command as high as 
$1.35 an hour for his labor, 
}it is more usual in Philadelphia to 
| pay from 85 cents to $1 an hour to 
men. A necessary principle 
to observe is that the entire over- 
head of the department must not 
exceed 40 per cent. of its 
|and of this 40 per cent. no more 
cent. can be non-pro- 
if a profit is to be 
made. Facilities and circumstances 
differ so widely in the operation of 





TOWN 


Offering their services absolutely | 


be bought finished for less than the | 


chines and devices for this work, aj} 


although 


“sales,” | 


CRIER ACTIVITY 


—— 


movement by teaching dealers and 
garage owners effective methods of 
selling their services by telephone, 
In pointing out that the drive is 
not an “advertising racket,” George 
W. Danielson, chairman of the cam- 
paign, asserted: “None of the Town 
Criers who are devoting their even- 
ings and Sundays to the campaign 
will profit by it in any way. The 
object is solely to get 
into normal employment at the ear- 
liest possible moment.” 
Approximately $4,000 will be ex- 
pended in financing the campaign, 
this amount being contributed by the 
co-operating dealers and repair men. 


intended to show minimum cost of 
operation would be rendered mean- 
ingless. 

As various other departments 
grow up around the installation of 
| paint, fender and body work, such 
for example as trimming, which 
never is classed as body work, but 
is a division in itself; glass installa- 
tion and renickeling, or, more tikely, 
chromium plating, a general recon- 
ditioning business, with, 
mechanical repairs as the original 
basis, is developed. 
many dealers do not segregate the 
costs of certain departments, being 


them as a whole. For example, one 
dealer will group bedy and fender 
costs, but segregate his painting 
| costs, while another will never seg- 
regate costs unless there is a special 
reason for so long in a particular 
instance. 

Heinel Bros., Hudson and Essex 
dealers, 3437 North Broad St., Phil- 
adelphia, conducted by four broth- 


age and a limousine service, have 
found their department of paint, 
profitable since its installation. 
Space are fairly large—they sold 
489 cars in 1929 and 250 in 1930, and 
occupy a three-story building, 60 by 
160 feet—in this department they 
|use but three men. These are a 
working foreman, a body man who 
is also the fender man, and one 
| painter, who uses the spray gun and 
|can stripe and letter. Heinel Bros. 
have eight men in their entire shop, 
| which now does a general recondi- 
|tioning business, including trim- 
|}ming, and they repair close to 300 
lears a year. Their payroll on all 
service work amounts to $300 a week, 





which can easily be done, than te|any such department that figures'and of this sum not more than $70 


| regularly 
| touched up when scratched. 


| nished, 
|im apple-pie order. 


people back | 


' days, looking like new. 


At this point, | 


|apt te make groupings, or consider | 
| small details. 
| portions of the car, such as the top, 
| chassis, frame and axles, 
| plete the appearance ef neatness 


| paint, 
ers, who also operate a general gar- | 


body and fender work decidedly | 


| While both their business and their | 


} 22-inch 


costs the firm, 
‘in labor and materials. 


| Maintenance 


of Equipment 


For Store Delivery Service 


By C. P. 
E. I. du Pont de 


| RAck in 1910, progressive mer- 


chants gave particular attention 
to their delivery equipment. The 


| leading stores vied with each other 
|in having the handsomest spans of 


horses and neatest wagons. Many 
of them spared no expense to keep 
their wagons well painted and their 
teams well cared for. Their horses 
always well fed and well 
groomed, Their manes were combed 


were 


|and their coats were brushed until 


they shone. The wagons were washed 
and were promptly 
They 
were repainted at regular interyals, 
and every few 
The whole fleet was kept 
Appearance of 
delivery vehicles was considered a 
factor in determining the leading 


| stores. Such stores as Wanamaker’s 
; and Macy’s of New York took par- 


ticular pride in maintaining spic- 


| and-span fleets. 


With the advent of motorized de- 
livery service, less attention was paid 
to the appearance of the vehicles. 
This was due partly to the fact that 


| while underfed and ill-kept horses 
| were considered a particularly bad 
| reflection on 
| trucks would not excite public sym- 


the firm, unkempt 


pathy. Also to have a truck re- 


| painted would: take the entire de- 


livery unit out of service for. some 
time, while with horse-drawn vehi- 
cles the team could be used on an- 
other wagon. 

The advent of Duco a few years 
ago made great changes in the 
automobile finishing field. Lacquers 
drying as they do by evaporation 
take only a matter of hours to dry 
instead of days as was the case with 
paint and varnish. Today a car can 
be refinished with Duco and be back 
on the road again in three or four 
The durabil- 
ity of Duco coupled with its fast 
drying properties makes it possible 
to maintain a beautiful finish at 
much less cost than ever before. The 
wide range of colors available today 
gives the merchant or fleet operator 
the opportunity of selecting a dis- 
tinctive, individual color combina- 
tion as standard for his vehicles. 

A vital factor in the appearance 
of the vehicle is the lettering. A 
truck neatly finished but lettered 
in poor taste is an eyesore. Have a 
design drawn up by some good com- 
mercial artist and follow it. It is a 


|; good plan to have a clear coat ap- 
of course, | 


plied over the lettering every few 
months to protect it. 

A fleet can be well painted, neatly 
lettered and still fail to achieve an 
air of distinction. The difference 
lies in the attention given to a few 
Care given to certain 


will com- 


and will enable a fleet to maintain 
that smartness so much sought 


a week on an average is for the 
fender and body division. 
however, 
cars, 


This division, 
on customers’ 


The equipment for the paint-body- 


fender section, which occupies mod- | 
now | 


erate space on the third floor, 
includes one spray gun, supplied 
with air pumped throughout the 
building by a controllable, multi- 
purpose $900 device; two complete 
sets of fender 
tools; a bandsaw, a frame saw and 
a circular saw; an arbor press, a 
high-speed lathe, cutting 
and welding apparatus, portable 
electric dril!s and bench vises. 

Of the 300 or so cars put through 
this shop annually, for all kinds of 
repairs, it is estimated that each car 
on an average, $35 


months were revar-| 


| too much time for 


works only | 
the used cars | 
|taken in exchange being under one | 
man, who puts all his time on them. 


and general metal | 


LINCOLN 
Nemours & Co. 


after. The chassis and axle hous- 


|ings should be sprayed with chassis 


black or red to prevent the acca- 
mulation of rust and dirt. 

The action of wind, rain, snow 
and sleet will soon cause the top to 
lose its luster and small checks or 
cracks to appear in the finish, They 
will enlarge and in time will reach 
the fabric itself, causing the top 
to leak. A good top finish applied 
from time to time will fill up these 
cracks and will keep the surface 
lustrous and neat. This can be 
brushed on and will dry hard over 
night. 

Vehicles should be washed often 
to keep them looking neat and to 
prevent accumulation of dirt and 
mud. The chassis and axle hous- 
ings should be steam cleaned to re- 
move grease. 

If, when the vehicle is clean. a 
good dry wax is applied to the finish 
and rubbed in, it will form a lustrous 
coating which will prevent small 
particles of oil and sticky dirt in the 
air from adhering to the finish. 
This will save much washing, as the 
trucks can be wiped clean with a 
dry rag. 

It may seem to some merchants 
that the foregoing suggestions take 
small details. 
They will find, however, that the 
time given to these jobs will repay 
them by keeping the fleet on the 
road more days per year, to say 
nothing of the advertising value-of 
having handsome delivery vehicles 
on the streets. The advertising 
potentiality of neat delivery equip- 
ment can hardly be overestimated. 
Every rig on the road is daily seen 
by hundreds of people, and makes 
an impression, favorable or other- 
wise, upon this multitude. The 
public sees clean goods, clean han- 
dling in spic and span vehicles. 

People are the same today as in 
1910. The appearance of delivery 
equipment plays a large part in de- 
termining the leading concerns in 
public estimation. 


140 CHRYSLER-BUILT CARS 
SOLD TO ONE CUSTOMER 


Cal., Feb. 27 
(UTPS) F, Waters, San 
Francisco dealer in the Chrysler- 
De Soto lines, has just completed 


one of the largest single sales in 
the history of San Francisco motor- 
dom—140 new Chrysler-built cars, 
involving a transaction of approxi- 


Francisco, 
James 


San 


| mately $150,000. The new cars all 


went to the Red Top Cab Company 
of San Francisco, of which A. L, 
Murphy is general manager. The 
event was used to splendid advan- 
tage by parading all 140 of the new 
cars through the main streets of 
San Francisco, accompanied by ap- 
propriate floats, calling attention to 
the transaction. 
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ANNOY LE 


Cmte ur ul 
Par et TY tea eel Gall 
a grease) that oleae tie 
“gear sculting” and 
properly lubricates both 
gears and bearings under 
present day high pressures. 
Officially approved as 
a Hypoid gear lubri- 
cant. Wire for trial 15- 
gallon drum. 


D. A. STUART & CO. 


Established 1865 
GO HELL 


na 15 Principal Cites 


CHICA 


Warehc.ses 





attained E D 





——————— 


motive B aily News| 


bw “Of, By and For the Entire Automotive Industry” 


bs 


O. J. Elder, President. 


Published Every Day Except Sunday and Monday by 
AULOMOTIVE DAILY NEWS PUBLISHING CORPORATION, 
350 Hudson St... New York, N. Y. 
H. A. Tarantous, Vice- President. Alexander Johnston, Secretary. 


| 
| 


Entered as second-class matter August 27, 1925, at the post office at 
New York, N. Y., under the Act of March 3, 1879 
New York, N. ¥. Telephone MO hawk 4- “6388 


2716 Graybar Bidg., 


Distribution—Net paid Ave: rage over 10,000 daily guaranteed. | 
Member A. B. C. 


28. 


1931 





SATURDAY, FEBRUARY 


ADVERTISING AND BUSINESS HEADQUARTERS 


Harry A. Tarantous, Business Manager J. Edward Schipper, Eastern Manager. 
George M. Slocum, Manager Detroit Bureau, 427-8 Fisher Building, Detroit, Mich., 
phone Empire 3500; Willard R. Cotton, Western Manager, 333 North Michigan ries | 
Chicago, Ill, phone Centrai 5936; Metz B. Hayes, New England Manager, Little Build- 
ing, Boston, Mass.; Blanchard, Nichols & Coleman, American National Bank Building, | 
San Francisco, Cal.; Lincoln Building, Los Angeles, Cal.; 1037 Henry Building, Seattle, 
Wash. Address ALL advertising and business cofrespondence to 2716 Graybar Building, 


New York City. 


EDITORIAL DEPARTMENT 


350 Hudsen St., New Yerk, N. Y¥. Telephone CA nal €-1000. 
Alexander Johnston, Editor. William C. Callahan, News Editor. 


Detroit Bureau—Chris Sinsabaugh, Editor, 427-8 Fisher Building, Detroit, Mich., phone 
Empire 3500. Contributing Editor, John C. Wetraore. A. Benson Carleton, Technical 


Editor. 
Mail subscriptions to 
1926 Broadway, New York, N. ¥. 
Subscription Rates—One year, $12.00; 
To Foreign Countries—One year, $15 00; 
-_-— 


Penny Wise—Pound F oolish 


N an address recently delivered before the National Retail 
Dry Goods Association convention, Dr. Paul Nystrom, 
professor of marketing at Columbia University, made some | 
remarks that are worth consideration by industry in general, 
though they were made to a single division of the retail) 
trade. Dr. Nystrom said: “Stores which have gone so far as | 
to dismiss their best sales people, simply because they are the| 
highest paid and have replaced them with cheaper help, will, 
as a consequence, have to pay an expensive penalty in the| 
loss of operating efficiency and of good will. There is al 
sound medium which sound management will seek to approx- 
imate in 1931. Cutting down the working staff which is | 
performing a useful service by 25 per cent. is a fatal policy | 
unless ways can be devised of getting 25 per cent. more work | 
done by the remaining workers. This means that, in well-| 
managed stores, education and training methods are taking | 
on a new meaning and a larger application than ever before.’ 

America is infested at the present time by flocks of | 
alleged efficiency experts, a few of whom are. Far too many 
of these energetic gentlemen limit their efficiency to the 
discharge of employees whose salaries seem to them to be too | 
high. They seldom bother to analyze the employee’s work 
and find out if he is actually earning the higher pay. The} 
reason for such action is obvious. This type of superficial | 
effieiency man desires simply to create a lower payroll, 
which he promptly takes to the boss with a cheery: “See what 
I have done. I’ve only been here a week and I’ve saved you 
such and such an amount per day on your payroll alone.” He 
trusts to luck that the reduced payroll will continue to 
sell goods. 

As a matter of fact, the highest paid employee is the 
best investment the business owner makes, provided he earns 
the higher salary. Reduction of payroll is efficient only if 
analysis shows that some of the individuals drawing salary 
are being overpaid. 

As Dr. Nystrom notes, education and training are the| 
real answer. If an employee has been trained and educated 
to earn higher pay, he is an asset, not a liability. In our own 
industry, we have always believed that far too little atten- 
tion has been given by the retail division to the adequate | 
training of employees. There is still far too much of the 
practice of hiring a “salesman” and saying to him: ‘“Well| 
now, go ahead and sell cars.” 

The annoying part of this casual method of putting sales- | 
men to work is that the real training and education of sales- 
men by the automobile dealer is comparatively a simple}: 
matter. The dry goods store has hundreds, or even thou-| 
sands, of sales people who must be taught before they can| 
be placed in actual contact with customers. The automobile | 
dealer may have a dozen salesmen, but that is a large staff. | 
Education of six or eight or twelve salesmen is a much 
simpler matter and can be carried out on a more personal 
basis than the training of hundreds. It is comparatively an 
easy matter for every automobile dealer in the country to 
have a staff of salesmen trained carefully and intensive sly to 

earn the higher salaries that make for ultimate efficiency | 
and profit for the employer. 
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One of the most active safety promoting organizations 
in the country is the Safety Council of Baltimore, Md. 
This council has been teaching safety for 
years. 
were disclosed. Here are some interesting figures on truck 
drivers in Baltimore: 800 drivers of commercial vehicles 
have operated for four years without an accident. One 


hundred others have driven for three and a half years and | 


still another 150 have operated for three years, without an 
accident charged against them. This is an indication of | 
what education and intelligent promotion of safety will 
accomplish. 


the hepe that you will print it in 


| result 
life my 


| time I have been out on the firing | 


| prevent demurrage? 


| salesman matches up a deal, digs up | 


/on the line with the down payment 


| between raw material and the money 


| have no squirrels in their tops, and| 


|} company is only a waste of time. 


| 22-28—Des Moines, 


| 25-March 


a great many | 
In a recent survey some of the results of its work | 
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‘Differential ‘Discussions 


]% 


such opinions. 


this column Automotive Daily News is glad to present the opinions of its readers on topics related 
directly to the automotive industry, Automotive Daily News, however, must disclaim responsibility for 
All questions regarding merchandising, technical problems or other information pertain- 


ing to automotive industry will be answered without charge in this column. 


New Fuhrman Tandem Axle Trailer 


Take Care of Your Salesmen and See 
That They Take Care of Your Sales 


Editor Automotive Daily News: 

I recently read an article written apparently by a well- 
informed man in which it was stated that “the manufasture 
and sale of automotive vehicles is today the largest industry 
in the United States, and recovery from the present business 
depression could not be expected to take place until a dis- 
tinct improvement had occurred in the automotive industry.” 

As we are all interested in diag- ’ 

nosing the cause for the present un- 
satisfactory business conditions and 
finding a remedy for our economic 
ills, I am impelled to offer a sug-| jis sales, and the most essential item 
gestion for your consideration, in|in the acquisition of sales is the 
| salesman on the street. 

Jour paper and that it may receive | Am. maxing, mysslt clear, Me 
such careful consideration as may | street. the most essential factor for 
in a change in the future| prosperity in the automobile in- 


handling of automobile sales. dustry ? 

For almost too many years of my Then, 
entire business activity has | not give the s 
been devoted to the sale of auto- 
mobiles and trucks. During this | 


| psychological moment when the 

prospect is ready and able to buy. 
The most essential item in the 

manufacturing of automobiles today 


if prosperity is desired, why 
salesman on the street 


line, selling and closing, inside as 
salesmanager, appraising and sift- | 
ing, while I know from experience | 
how lonely is the life of the branch | 
manager who has no one higher up 
to lean upon. 

All of which leads to the ques- Editor Automotive Daily 
tion: When is an automobile sold? | May we refer to an item 

Can the automobile be considered | Fepryary 24, 1931, issue, under the 
sold when the factory ships it to sub-heading, “A bill to favor re- 


° 
"hm hor when the branch passes | pair men at the expense of auto- 
it on to the wholesaler? | aoe eekees. aaa 

Is it sold when the wholesaler per- |_ The precedence of the repair- 
suades the retailer to unload it to |™#"'S lien over that of an install- 

a eee oe settled in 

No sir! U o th it is _ | New ork State, and we Say ‘amen 

ing to get sold, but not until the |‘ the proposed Minnesota legisla- 
: | tion to make it so in that state. 

The N. A. F,. C. may feel 
aggrieved about this measure, but 
it, of course, is simply a question 
|of “whose ox is gored,” and their 
objection is not founded on good 
law or good sense. 

The comparison of a second mort- 
gage on real estate stops where it 
starts, for who ever heard of a piece 
of real estate being jogged around 
the country as is an automobile? 
The second mortgagee is charged 
with notice that records in relation 
willing to buy automobiles today,| to that immovable piece of real es- 
but the salesman hunting money tate are on file and subject to his 
must avoid barking up trees that} ~ 


250 TIDEWATER OIL CO. 
MEN MEET IN ELIZABETH 


Elizabeth, N. J., Feb. 27.—More 
than 250 guests and service station 
employees of the Tidewater Oil 
Company in the Elizabeth territory 
attended a meeting at the Winfield 
Scott Hotel, 
the plans of the company for 
marketing its new automotive prod- 
ucts. 

Rex Rogers, manager of the Bay- 
onne Refinery, described the equip- 
ment which has been installed for 
refining new oil. William Gittinger, 
advertising manager, outlined the 
program of his department for 1931, 
and F. T. MacGachern, Eastern 
regional manager, spoke on the 
operation of service stations. A 
training school for service station 
operators is being conducted in 
Elizabeth, one of two such centers. 

C. C. Ralond, metropolitan de- 
partment manager, was in charge 
of the meeting. 


|LOS ANGELES SERVICE 
MEN ELECT OFFICERS 


News: 
in your 


the ability of the prospect to pay, 
looks over the old car, gets him 
passed for credit and his signature 


in hand can the shiny new one be 
considered sold. 

No automobile manufacturer sells | 
his product. His job is to build, it 
and build it so it will stay sold. 

At the money end of the chain 


is the active salesman on the street. 
Millions of people are ready and| 


a deal that cannot pass the finance 


The salesman must know his ter- 
ritory, keep posted on the financial | 
ups and downs of his prospects and | 
be “Johnny on the spot” at the 


COMING EVENTS 


FEBRUARY 
21-28—San Fiancisco. Automobile Salon 
21-28—Quebec, Canada. Automobile Show 
22-March 1.—Los Angeles. Pacific Coast 
Transportation. Exposition at 
Shreve Civic Auditorium 
Ia. Automobile Show 
at Coliseum. 
23-28—Springfield. O. Automobile Show. 
24-March 1—Seattle, Wash. Automobile 
Show at Civic Auditorium 
2.—Camden, N. J. Automobile 


Show. 
MARCH 


6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show. 

7-14—Brooklyn. N. Automobile Show. 

9-14—Wichita, Kan. Automobile Show at 
Forum 

11-13—Detroit, Mich. Michigan Oj] Men's 
Association meeting 

6-22—Les Angeles, Cal. 

Oil Equipment 
Exposition 

19-21—San Antonio, Tex. 
meeting, American 


Second Annua' 
and Engineering 
| 
Sixteenth annual 

Association of 

Petroleum Geologists 
40-April 3—Indianapolis, Ind, Eighty-first 
meeting, American Chemica] Society 
MAY 


4- 9—Charlotte, N. C. Good Roads Con- 
vention. 
-Aug. 9—Berlin, Germany. 
Garage Exposition. 
JUNE 
White Sulphur Springs, 
nual summer meeting, 
Automotive Engineers 
SEPTEMBER 
2—Atlantice City, 
NOVEMBER 
10-12—Chicago, Il]. Annual meeting, Amer- 
ican Petroleum Institute, Hotel 


International | Pos Angeles, Feb. 27.—At the an- 
| nual meeting and election of the 
Los Angeles Service Managers Asso- 
ciation, held recently, the following 
officers and directors were elected 
for the ensuing year: 

J. V. Taggart, service manager 
ef the Paul G. Hoffman Company, 
president; Harry Jones of the Gra-| 
ham-Paige Company, vice-president 


An- 
of 


Va. 
Society 


15-19— 


| 26-Oct. N. J. Annual 





Stevens 
meeting, American Electric Railway 
Association, 


a chance to buy a new suit of 
clothes and present an appearance 
which may command the respect of 
his prospects. 

No salesman of any commodity is 
paid a lower percentage on the 
money he digs up and brings into 
the business than the street sales- 
man of automobiles, when the time, 
effort and brains necessary to be a 
producer is taken into considera- 
tion. 

The time has come when the 
manufacturer of automobiles must 
look down ai the end of the line, see 
the small slice of the automobile 
dollars received by the salesman, 
and take some action to the end 
that the salesman may be encour- 
aged and enabled to stay on the 
job unless the captains of industry 
are prepared to see tal] trees grow 
where their factories now stand. 

B. E. A., Camden, N. J. 


Says Repairman Should 
Be Protected by Liens 


inspection at the county seat. IN 
WHICH THAT PROPERTY IS LO- 
CATED. Locate a given automobile 
by that rule if you can. In New 
York state alone, the person work- 
ing on a car would have to examine 
the records of over 1,000 towns and 
cities to ascertain facts relative to 
prior claims. 

The courts in New York state 
have well said in effect, the mort- 
gagee of an automobile, by permit- 
ting such vehicle to be in the 
possession of the mortgagor, and by 
placing such mortgagor in a posi- 
tion to be the apparent (and under 
the New York state motor vehicle 
law we must assume a person in 
possession for a period of more than 
thirty days to be the owner) owner, 
must subrogate its rights to lienors 
under the lien law, for any other 


| construction would work incalculable 


lc. H. Jacobson of 


| Doherty 


hardship on the lienor without his 
having the opportunity to protect 
himself. 
OSSINING GARAGE CO., INC 
Ossining, N. Y. 


the Moreland 
Truck Company, secretary. 

C. A. Boom of the Howard Auto 
Company, Ben Sonntag of the J. V. 
Baldwin Motor Company and J. P. 
of Maddux, Inc. were 


| elected directors. 


to hear officials tel] of | 


| Anderson Company, 


1,400 DEALERS, SERVICE 
MEN GUESTS OF JOBBER 


Lafayette, Ind., Feb. 27.—Approxi- 
mately 1,400 automobile dealers, 
garage men and mechanics from 
Tippecanoe county and surrounding 
territories were guests of the Peter 
Lafayette au- 
tomotive jobber, at its annual ban- 
quet in the new armory. 

Co-operating with the Anderson 
company in arranging the affair 
were the Central Motor Parts Com- 
pany of Indianapolis and several of 
the manufacturers represented in 


| this territory by the loca] jobber. 


; 


A. W. 
Angeles, 


SIGEL PROMOTED 


Feb. 27—Arno W. 
Sigel, former Los Angeles office 
manager of the Kelly-Springfield 
Tire Company, has been elevated to 
the post of credit manager of the 
Western district. He will handle all 
credits for branches in Denver, Salt 
Lake City, Butte, Spokane, Seattle, 
Portland, San Francisco, Los An- 
geles and Phoenix. Harry J. Oli- 
well succeeds him as office man~ 
ager at Los Angeles. 


Los 
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Putting In Body Service 


How the Connecticut Hup- 
mobile Company Is Till- 
ing the Two-Way Profit 
Field of Body, Fender 
And Paint Service 


By FREDERICK C, RUSSELL 
YHERE is as much profit in servic- 
ing the body of the automobile 
as in servicing its mechanical units. 

Going on this theory since the 
Opening of its $400,000 sales and 
service plant in September, 1929, the 
Connecticut Hupmobile Company 
has succeeded in developing its 
paint, body and fender service work 
to a point where this division of the 
business accounts for an increas- 
ingly large percentage of the or- 
ganization’s profitable service sales. 
The investment in the special equip- 
ment needed for this work has been 
surprisingly small. The possibilities 
for increased profits, not to men- 
tion the development of good will 
among Hupp owners, and owners of 
other makes, offer the particularly 
bright spot in the service picture. 

While the floor area of the Hart- 
ford Hupmobile plant ranks with 
the major service organizations of 
the country, with a layouit of 80,000 
square feet, the space required for 
the actual work of servicing bodies 
is economically small. Well illus- 
trating this the lacquer room, 
which is ingeniously built into the 
well formed by the ramps. This is 
located at the rear of the repair 
floor and directly under the skylight 
of the well. Ideal lighting and ven- 
tilating facilities are offered as a 
result of this arrangement. While 
such design of the spray booth 
cannot be generally adopted in 
buildings already constructed, it sug- 
gests the possibilities in placing this 
essential of the body service depart- 
ment in space otherwise wasted or 
used for the accumulation of odds 
and ends, more accurately described 
as junk. 

In the Connecticut Hupmobile 
Building the remainer of the body 
servicing, including some of the fin- 
ishing work on lacquer jobs, is han- 
died in a corner of the main repair 
floor. It is found advantageous not 
to isolate the body work in view of 
the fact that frequently body panels 
can be rolled out and _ fenders | 
straightened while some mechanical 
reconditioning is in process. The 
custemer appreciates this concen- 
trated effort to get his car back into 
running condition. 

A survey of the approximate cost 
of tooling the body and trim work 
department, made by Michael W. 
Bonesio, service manager, effective- 
ly punctures the belief that includ- 
ing this type of work in the general 
service scheme necessitates a sizable 
investment on the part of the aver- 
age dealer. The approximate cost of 
the set-up, exclusive of the spray 
equipment and booth, runs to $225, 
according to Bonesio’s experience. 
This includes bending irons, 
punches, prick-pins, door panel re- 
mover, glass remover, wood and 
rubber mallets, frame straightener, 
welding equipment with tips, cold 
and running board chisels, dollies 
of two or more sizes, the various 
hammers for bumping, dinging and 
trimming, and pliers and spoons. 
Included in such equipment also 
may be mentioned the power driven 
sander with buffer which is used as 
well in the painting department. 

The approximate cost of the paint 
shop equipment is set at $400 by the 
Hupmobile service manager. This 
includes air compressor, air condi- 
tioning unit, exhaust fan, cabinet 
fer paints and supplies, 1 touch-up 
gun, 6 color centainers, 50 feet “%- 
inch air hose, 2 spray guns and a 
power baffer. 

The labor arrangements are in- 
teresting. One expert painter and 
Striper, assisted by one helper with 
knowledge of painting, can handle 
the paint depariment. In the body} 
and trim work department, one good 
all-around’. metal and trim me- 
chanic is all the addition needed to 
the pay roll. The Connecticut Hup- 
mobile Company has an’ arrange- 
ment with a body and trim specialist 
who spends all or part time with | 
the company, depending on the num- 
ber of wrecks or alteration jobs re- | 
ceived. Victer L. Schindler, late of 


is 
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ONE OF the profitable side lines 
Connecticut Hupmobile concern 


the Art Academy of Dresden, Ger- 
many, has been with the company 
since the opening of its new plant. 
The importance of having a spe- 
cialist in lacquering who will at- 
tract, through his reputation, the 
attention of owners of other makes 
of cars is, in the opinion of one of 
the executives of the company, es- 
sential to the general plan of the 
more complete type of servicing 
which the 
dealership should offer. 

Outstanding among 
tages which are offered by body 
service departments are: Conveni- 
ence to customers, holding business 
which would otherwise go to outside 
specialists; attracting business from 
owners of other makes of cars and 
the opportunity to refinish used cars 
at cost. The profits to be derived 
from these advantages are in direct 
proportion to the agressiveness of 
the dealer in taking advantage of 
them. 

Because the factor of good-will 
is introduced in an extensive way 
it is not possible to figure the profits 
from a body service and lacquering 
department in dollars and cents, 
with any fair degree of accuracy as 
to its true profitableness. Every 
owner who comes in for a paint job 


becomes 3, potential prospect for the | 


sale of a new car. Word-of-mouth 
advertising is especially active in 
body service. The public has come 
to expect mechanical repairs to be 
available wherever a service shingle 
its hung out; rarer, and therefore 
more conspiciuous, are the organi- 
zations that can assist a customer 
in refinishing his old car or in re- 
building a wreck. 

The two-way profitableness of the 
body service depariment is empha- 
sized by Service Manager Bonesio 
when he declares that, “When an 
owner starts to slip away from your 
shop to get a fender bumped out 
and touched up, or to get his elec- 
trical work attended to, or to get a 


modernized automobile | 


the advan-| 
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in the paint department of the 
is the lacquering of faded hoods 


|simonizing or renovating job done, 
the chances are he will later slip 
|away to the dealer who is handling 
|}a make of car that is equipped to 
service his car completely.” Re- 
| verse the process and it is apparent 
jthat the attraction of complete serv- 
|ice acts like a magnet to draw in 
;new business ranging all the way 
| from sales of new units to the sim- 
| plest of service operations. 

“The time has arrived when the 
|mnew car distributor or dealer 
recognize the fact that he 
completely service the car he 
from bumper to bumper, and from 
tires to top,” Bonesio says. “The 
largest percentage of motor cars are 
/used by busy people who expect the 
| representative of their make of auto- 
mobile to handle their needs when 
|they seek service, rather than to 
| assume they must take their cars all 
|} over town when in need of diversi- 
| fied repairs.” He stresses the point 
|that instead of giving outside shops 
| the business of reconditioning the 
bodies of cars taken in trade, the 
| dealer can do the work in his ewn 
|shop during slack periods at far less 
|}cost. The outside shop makes a 
| profit, no matter how low the price 
| it quotes on the work. 

Like the mechanical service de- 
|} partment, the body branch of the 


must 
sells, 


must | 
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SURVEY SHOWS 
TREND TO TRUNK 
EQUIPPED CARS 


Bellevue Mfg. Co. Gives 
Data on Result of 
Questionnaire 


| THAT the present trend toward 
| equipping automobiles with 
trunks is likely to gain additional 
| favor is indicated by a survey just 
completed by the Bellevue Manufac- 
|turing Company, which dispatched 
a questionuaire to manufactuers in 
every part of the country. Replies 
were received from seventy trunk 
manufacturers of automobile lug- 
gage and reports covered all types 
of trunks, including top opening, 
|drop front, various steel and wood 
|construction and all styles of ex- 


| tension trunks. 


“No attempt was made to check 
the extent to which automobile 
trunks are equipped with suitcases, 
but it is a generally accepted fact 
that the use of suitcases is in- 
| creasing,” said J. F. Martin, presi- 
;dent and general manager of the 
company, in commenting on results 
|of the survey. “It is also noted that 
ithe trend is toward larger trunks 
and particularly toward the drop 
| front type. The public seems to de- 
mand, generally, a trunk of suf- 
ficient width to carry two generous 
sized suitcases. Several years ago 
| this type of equipment was installed 
|only as an extra novelty, or in an 
attempt to convey the idea of dis- 
tinction. Automobile owners are ac- 
cepting this equipment today as an 
litem of utility as well as for its 
added beauty to the car. 

“That the industry is radidly 
growing is very evident. Reports for 
1929 and 1930 are rather interesting. 

“In 1929 there were produced a 
| total of 445,000 automobile trunks of 
all kinds, which was 8 per cent. of 
| the new car registration for the year. 
During 1930, a total of 340,000 
trunks were manufactured and sold, 
| which would be 9.7 per cent. of the 


| business needs to be effectively ad- | 


| vertised to make it as profitable as 
| possible. In January and February, 
|for example, the Connecticut Hup- 
|mobile Company mailed to all its 
|customers a special circular stress- 
ing the lacquering facilities and the 
1/10 per cent. special discount to 
apply during this period, and in- 
closed blotters on which specific 
service jobs were listed. 
Featured in this direct mail solici- 
tation were such specials as a com- 
| plete renovation including restrip- 
| ing, simonizing, chassis painting and 
| other attentions at $45 for closed 
| jobs and $35 for open. Hand paint- 


ed monograms were also featured, as 
| was the refinishing of wheels. On its 
|complete lacquer jobs the company 
did some business with customers 
who were going south for the cold 
weather season and who availed 
themselves of the opportunity to 
store the car, after the lacquering, 
in the well-heated building until 
April 1. 

Making the body service depart- 
ment pay seems to require far less 
effort than putting over any other 
branch of the business. It starts to 
yield dividends the minute it is put 
into operation. 


ee 


VIEW OF ihe Connecticut Hupmobile repair floor, where body and trim work is dene in close proximity 
with mechanical repairs 
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Dept. and Making It Pay 


|new car registration for the year, 
|In 1929, a prominent car manufac- 
|turer equipped 13 per cent. of all 
his cars with trunks, while in 1930 

total of 23 per were so 
equipped. The increase almost 
2 per cent. in the case of the dis- 
tributor and an increase of 10 per 
cent, in the case of the car manu- 
facturer is quite remarkable, be- 
cause it came in a year when many 
had an idea that the car owner 


cent. 
of 


|; would not pay the additional sums 
| for 


extras Records for the two 
years go far to prove the utility 
and desirability of proper luggage 
carrying equipment. 

“It is reasonable to assume that 
proper equipment for conveniently 
carrying luggage is just as neces- 
sary for the most satisfactory oper- 
ation of the car as are many other 
items which are today 100 per cent. 
Standard equipment. If we make 
proper allowance for trucks and 
strictly commercial cars, it would 
Still be safe to assume that we have 
at least 75 per cent. of our field to 
cover. If we will accept $35 as a 
safe average retail value per unit, 
then the industry would reach a 
total of $12,000,000 in trunk sales in 
1930, and $15,575,000 in 1929. When 
the value of extra carriers is added, 
then at least another $1,500,000 can 
be added to the above figures.” 

The Belleveu company believes 
that in order to realize the profits 
to be derived from merchandising 
this kind of equipment seven things 
are necessary, as follows: 

1. A clearer understanding of the 
wide spread and growing demand 
for well-designed and _  well-con- 
structed trunks and carriers. 

2. Standardized carrier sizes would 
greatly help. This is rapidly taking 
form, however, through the desire 
of the car manufacturer to make 
one size carrier fit his entire line. 

3. Distributors must study more 
carefully the details of construction 
jand be in position to advise the best 
combination for carrier and trunk 
for every particular car. 

4. In most sections of the country 
it is necessary for distributors to 
have a line of steel trunks, wood or 
fabric covered trunks, top open and 
drop front trunks, in addition to 
have a line of stell trunks wood or 
line of well- designed platform and 
folding carriers in order to be able 
to take advantage of his mar- 
ket. The stock on any one num- 
ber need not necessarily be large 
unless factory is located a consid- 
erable distance away. Most manu- 
facturers make a special point of 
service on items of this nature. 

5. Careful instruction of dealer 
salesmen in the details of the best 
combinations for his car. It is the 
car dealer salesman after all upon 
whom the sale depends. The sales- 
man must have his information 
readily available in order to be able 
to properly, clearly and quickly pre- 
sent his story. The salesman should 
be allowed to share liberally in the 
profits of these items. If he has 
the incentive he will in all proba- 
bility become interested to the point 
where he will study more about the 
merchandise and make an opportu- 
nity to promote its sale more often, 
Ten to 15 per cent. to the salesmen 
generally makes more total profit 
for the dealer than does a mere 2 
or 5 per cent, commission to sales- 
men. 

6. Manufacturers will gladly fur- 
nish printed description for regular 
mailing to car owner. Distributors 
would do well to avail themselves of 
this opportunity, because of the car 
owners’ interest 

7. In selling, we would urge dis- 
tributors to carry samples of leading 
numbers with which to attract at- 
tention and interest. 


NEW TIRE STATION 

Camas, Wash., Feb. 27.—-Consiruc- 
tion has been started here by Ed 
Wolfe on a tile and stucco building 
to house the Wolfe Tire Shop. The 
building will be one story high, 30 by 
75 feet in size. Wolfe plans to add 
service siation equipment and new 
vulcanizing machines 


ADDS STANDARD LINE 
Newark, N. J., Feb. 27.—Roth & 
Schlenger, Inc., of this city has 
|added the Standard Motor line of 
starting, lighting and ignition prod- 
ucts, 
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SUPER-SERVICE STATION | tote one-stop super-service station, NEW REPAIR SERYICE Pearl St. He will carry a large 
MULLINS for stock of accessories, as well as parts, 
Sun Oil Company of Philadelphia | throughout with facilities for greas- Mandery, formerly service superin- | mobiles. He is planning to operate 
ing, lubricating, washing and polish- | tendent for Economy Motors of this! sales agency in connection with 
Quality—Service—Price | which it is planned to erect a com-' vided. pair business of his own at 110 North’ line he will represent. 


| 
) ; p a y ; in siz i d Centralia, Wash., Feb. 27.—A. E. 
Johnson City, N. Y., Feb. 27—The | 75 by 77 feet in size, to be equippe e ’ for Willys-Knight-Whippet autor 
STAMPINGS | has acquired property at Jennison | | 
| Avenue and Main Street, upon/ing. A tire service will also be pro-| city, has opened an automotive re- |the garage, but has not decided what 
Sneed are CUMULATIVE NEW PASSENGER CAR 
| A AR 


OCCU Msi is ie 
District, Main Office and | 
Figures in this table are from R. L. Polk & Co. ef Detroit, with the exception of Hlineis, which are supplied by the Robinson Advertising 


desiring county, city or town lists, or lists of owners in any given 
Some of this data has been published previously, but it is 


Returns for today: Alabama, Indiana, Iowa, New Mexico, 


Works, Salem, Ohio. 


BRANCH OFFICES: 
332 S. Michigan Ave. 
felts) 2 rae e ie 


















































7-252 General Motors Blidg., | © | 
OT aa) eee eed tT at) : Pa | o | g = 
re = 2 o ~ = | e ° = | = 
z een baeres States £ a 3 £ Fa S & & “ a = % E * S 
Be /2/2 2/2 |e] BE] & | Biglitizi#i*|& 
= = x (-) -— 
REVIVAL OF RETAIL Flzglaiéléléilalég/é]/8l/ FLEE} Ss ]2 i] eis) 8 
BUYING IN CHICAGO Alabama | 3 40 3| 360 | 26} | 2) 8 | a an 8| 297/| 1| = 4] a 7 6} eet 
Arizona | a 30, si‘i3jCtséd2DTTY] 7 | 6| Cy | a | <a | | ri 
Arkansas| =| | 64 9 4527 —~CiC«C2, | 5| «6 | 6) 11; 483) 3 5) ee 
(Continued from Page 3) | Conn. | “4 ~—COo|~é“‘éAY;*O*~*~‘~«aC|:*C*:é«‘CTSC:*~*«‘SAD 2} 35 48] 10 50} 33) 719 28}, 
: iain i ded - Delaware | = 1) | sisd1,si(‘éSCO!~C2Y: C0) ae 2| 4| 13; 97; | 1| . 
ee eee | 6 mh a 14) 1210] 59) 3) ~~«18) ~~SC« 6| 96; 1121; -*10 “| | 16) 44 
in value of 3.5 per cent. though the —— _— Speer agreensne me 202 | eee 17} ——— a — 7| mea retincen a witine 7 
ss vas 9 y cent pistes ie eahioahah eldneeieadlieied satan sienna nstatiam ini sceacanie hasta ee i a nia aes ae : 
— oases eee ee Illinois | 276 22; 581 86; 3046) ‘159 15; 130) +841) + (48; (180; (2123; + +34; +~=71f 125) +~«79;~—=~ 37 
pn si, pias eg) Indiana | 46, ~~ 11 137, s«14) 1240] 63; Sid 64, = 89 | 19} 98} 1142; 7; 324 51| 24! 7| 5 
The analysis indicates the revival i . eee rena einer nee 26 oa 95 32|. 6:1 794, 11ST 36) 9 | 
im retail buying that has set in, -0¥* _ al ns Baa = SS ee a as Saaneninngeaeanis _ af —_——s a 2 
running ahead of wholesale sales Maryland | 4 . 91)| 5| 654] 17 8| i 47; 461;_— 8 8| jG, 
which declined 29.2 per cent. in Minnesota | 4 7 100 13} 899 | 27 1| 6 61] 11) 61; 645) 3} 22 | 26| 30) 6} 3 
number -_ 26.6 ~ ~ in = Missouri | 48 3 75 “9772, 20, —~=“<i«‘« SY 6| 36) 538) rT 26 | 14,331) ai... ae 
as against January last year. Use ee ee = a eet ae ee ——— s cueect | aan 
car sales showed a healthy gain of Montana | 5) _ 3t| a8 88| HW) 13} a 6 _ 3} 
15.4 per cent. Nebraska | 10 118 4, 1230] 42) 10; e4 | 15; 32, «1083; 16 | 27 17| 2| 2 
New car inventories decreased 40.6| Nevada | 1| 14| 2; «#52 | 1, ti‘LCt*t*é‘<i‘*2*z*S 13 | 1 6; 51 1 5, Ss Sn : 
ood cent. . — — a perjN.Hamp.| .#|  #+=| +2 + »| yp 24 #| . | = -.6h6h|.rmtmlCUrDVThlhmhCUCChC.m™CUC CY a 
cent. over last year and used car Sr ene 66) ——— me eat = ——— —,—- — — 
inventories declined 28.1 per cent.|N-Mexico | | 4) 52)_ a] at Bed 19 | sii isi ies MO ec 3} af  cecniutt ie 
and 37.1 per cent respectively. Forty N. Ca’lina | a a 15 - 51 __ 3 a 591 | a 28 a se a 42 | 3 ___ 39 ce 601) in 2} a0) 9 | 22 aa 4! ae | 
per cent. of the retail sales were N. Dakota | 17 223 | 15 2) 13 | 7 5| 121} 7 2| 1| | 3 
ee apg dere fo |} 138 14) 189 43, 1785) 104 7; 82) 159] 46; 208) 1890; 18 67 96: 59; 23; 13 
ad 0 nae Oak, 6 tax a Okla, || Sid —=sd255)—S—iB|_—SNSN9Y —S3Bl_—SS—SC«Y=SC*~=~‘i S| SSCdA'7QYSSC*dCA)_—Cié]|,BHCCS;CSsC]SC*ASCO™~C“‘OBH;CO#™*‘«é|s=C“(‘éC‘K 
~- Oregon | 4 3 65 3 474 | 23 16) 34 | 28 16; 444 5 15 | 10) 8| iC 
C. M. HALL LAMP OPERATES Penn. | 38,20; 342,53, 1885] 189) | 100| 194 | 39,258; «1569 29, 76] ~—s121,—ii«iS js (<ssiESC~*~‘éiC 
ON FIVE-DAY WEEK BASIS B-Islangqj | 8 a | a eH 4 5 4 1 
S. Ca'lina | 1 ‘9 2 1 459 | 12 ‘8 “17p if C8 | 10} 3 1 
Detroit, Feb. 27.—The C. M. Hall S. Dakota =a ee a 35 ae ___ 437] = = a ae ceo 54 | ae 814316; _ mee 4 5| L 14{ cam as 
Lamp Company is working five days | Utah | __ i 16 Jy 98 | 6 _ 4 of oj 9| 8 3| | 
@ week on increasing schedules. Virginia | 2 5 62 4 558 | 38 1 21| 40 | 3 48 574| | 5| 24| 22| 3| 2 
7h a eee W.Va. | 3|. +3} +31). + +3| Sod) 14 | #4 + #«4+‘S5|] 4) 29) 268; 3; 14) ie) S| 2 i 
r : F ry, it is | ———__— EE —, ._—— 6, 4 1 _ aac narene aaa anetontnnces ——. —_____, —____ 
reported, which, while 54 per cent.| Wisconsin| —_87)_ 6 104, ——«11)_—S—«907 76, S| Ss 90 | 11 113; 709, ii 24| «56 | 10} 6! 2 
under the volume for January, 1930, D.ofC. | 2 3 71 10 330 | 27 2 8 30 | 1 18 453 2 11| | 16; 2 1 
was an increase of 33 per cent. over | ; : naa 7 a9 a4 r , : : - : , . 
December. March releases indicate | Totals | 684/203, 2817344) 21723] + =1182| 38; 652| 1892] 355, 1546; 18290 145, 560] 816} 505) 199, 108 
a further increase of 35 per cent.| Ala.’30 | 1 95 6-889] 40, 17 43 | 6 64,1344 1 27 | 26| 23} 15| 
Hall Lamp retained all of its 1930 | Ariz.,’30 | 2 40 3; «2314 11 28| 22 | 18 9; 268 4 13| 9| 10; 6) 
customers, supplying all lamp re- Ark.. °30 | ae 141 14 594 | 93 a 53| 90 | 20; 33) 1142 3 28 | 11| 24! 19! 9 
quirements of Cadillac, La Salle, | — — ——- | - . 281 ; ae 87 12 “07 419) 6 331-4 21! ~ 
Packard, Lincoln, Hupp, Reo and | Conn., 30 fo 5 98 6 280] 42; __ 43 | = ) . = } 16) 3 
Hudson models in addition to a/ Dela.,’30 | 31 1 95 | 3 | 2). NIH 4 4| 
considerable proportion of the re-/|Fila,’30 | 5) 151 8 970, #7 °&#&«&33| ~~ 22, 48 | 16) B1|_—s«:1756 6 62] 58} 34| 22 6 
SS ee eine 2 2; 175}.~«215)~SSS:*C~S*~CS*«~S 29| 15, ~~«19;~«273) 2; 12{ 6 4 | - 
r : (7304 776, —«41,—=« 3140] 229 15} —-199 396] 108 305, 4260 42 137] «161; _—«171| 98| 57 
GENERAL MOTORS TO HOLD |tna.."30 = | 26 149 11) 1330} 67 3 94 189 | 44, 216) +2146 6 40| 79| 55| 6 5 
CANADIAN SERVICE SCHOOL | fowa.’30 | 7 77 3, 1251] 32 1| 14/ 79 | 52| 63, _—«1682 28] 20,5) 2 
Md.,’°30 | _ ~ 65 4; 653 | 42; =| ~—Ssté 31,22) 75 98} 888] : 3 
Vancouver, B. C., Feb. 27—Service| Minn.,’30 [ai | 80] 5/593 aj] 8826) 48}_—:181|— 1 a a Al 5 
managers representing General Mo-| Me.,’30 | 4 93) 9 id | 59 | 29| __—86|__—*1045; . 37] 22) 29 6| 5 
tors dealers in all parts of Vancou- | Mont.,’30 | 3 42 1 261 | 28 1 18} 41 | 12; 28) 373 5 11] _ 9 16| 4) 1 
ver and the Surrounding districts | Nes. = | 5 | 140,877 | 69 2; 23 105 | ‘54| 69; 1952 | 30, 2 8628 2 
of British Oolumhe, wei assemble \ a 3 3 27 7 19) 15 | 12 16 55 1 6] il) a 7 
at Vancouver March 3 to March 6. | “€¥» * | a cea a ae a sidiiiaees salina sonal ncenertatiantony cesar _. 1 ete 
when special schools of instruction; N.H.,’30 | 6 42| _ _ 2 2| 2 4| 50) | 1| a 
will be held. Lecturers at the schools N. Mex., °30} 3 39 139 | 12 | 5! 13 | - 8) oe 9| 194; _ = 5] 4) | 3 
-— being —— - ges veal F C.30 | 4; ~~~ SSC~YSSSCSSOY~CSSS*~YSC<C~*i‘ YYSCOC*«‘é YC 89, 1387 0) hn.”™CUE..C CU 
his purpose by enera otors | — " ——— —__.-—__,,| ——. — 1. ———5 ora | Ser’ Se — — —,—_, , -—_— 
Products of Canada, Ltd. [N.D.’3O fo | EY 9p | 9 __ 339) | 6 a 
The General Motors service sys-|Ohio,’30 | 47| 220 22| 2657] 123; 169| 230| 99 382! 4463} 83} 93 | 135} 116} 26) 11 
tem will be fully explained at the|Okla.,’30 | 8 | 171 5; 1187] 56| | 34| 119] = =23| = 31j_—s:1643; 6 39 | 16) 28 5| sé 
schools and a comprehensive talk | 576 139 ,- a7 | oo 3 1a)”)6 Umm —— Tae 35| 23} 387| 5) nT 6h UhDDlCahhhC< SSCS 
on dealers’ service to the car-buying . ceeapeaa ee : aaa ; a ial 148 436 34871 56 i34 155) 7 coed 
public given with reference to every | Penn.,’30 | 51} Ld 263; 5) 42a | ~ | en «i * 
phase of the service department. | R. Isle., ’30| 2| 28; 62 | 8 1; __—*18 —25f HEH te eh CB 
|S.C.,’30 | { | 82| 2; «952]~—~C«~C«S | | 43} 38 | 7 52; 1423; (3 11| 27| aj Ct‘ 
A. S. POTTER PROMOTED BY S.D.,’30 | 4 —Ci“‘(i‘O|;”;”*é«C | 492) 35, (iY OC “4; 832; 1 06hlUG6Y)h lL} 
DIAMOND T IN NEW YORK) wian,’30 | eT ae a ee 1) 10 24) 18; ~~ 30, ~—~«273 4, 20] 9) 13} 1| i 
Va.’30 | 3 8 | 136; 7; 954] 87| 4| 44; 131] 41/125, 1690, 13; aa] 28] 51) a 6 
New York, Feb. 27.—The Diamond|W.Va.,’30|.. 2; «| «28; «+, 425, 25; ~~ | 29 53, 13, 75] 5386} 2 a | ec | 
T Motor Car Company announces | wig,°36 | 6) | 176} 7) ~1096| 100). 3|_~~—46!—~—=«a'7 || 60| 133, 1558) 7 66 | 52). 45, SCO 
— 320) 19) 26) 3} 2 











promotion of A. S. Potter to retail 2 12 15 





sales manager of the New York | D. C.,’30 ! . 

branch. Totals, ’30 | 267! . | 3594 205| 23828] 1755) 55} 1231) 2504 | 986! 2739) 37716) 282) 1050] 1080} 1061) 345 161 
Mr. Potter has been in the whole- }7 : TT aren * : onemenememameenes — 

sale division of the Diamond T Mo- _— a proauetion as that time. : a — 

tor Car Company for a number of 











years and is very well known 
throughout the trade 

This promotion is effective im- 
mediately. 


L. W. ERLICHMAN FORMS 
NEW OIL SUBSIDIARY 


LINK-BELT Auto 


m5 : Built and backed by Link-Belt, 
Pniiadelphia, Feb. 27.—L. W. Er- is é 

lichmszn Company, manufacturers’ and grown with the Automotive 
repreentative, has formed a new 
subsi¢jiary company to be known 
as the Tripl-E Products Company 
whicls has started the distribution 
of métor oils in attractive one and 
five gallon cans under the names | 
@f Réy-O-Gold and Tripl-E. 





LINK-BELT COMPAN 
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Enthusiastically 
Received at all 


1931 


Auto Shows 





THE NEW 


= WERTICAL 


rae 


a5 
3,029 
1,354 | 
6,407 
312 | 
7,072 | 
~~ 7,133 | 
306 


‘1,634 | 


~ 924 | 


~~ 2,892 | 


1,207 


63,514 
2,860 

872 
2,555 | 
1,564 | 

441 
3,672 
715 
12,555 
5,482 | 
3,851 | 
2,298 | 


2,581 


PINES 


AUTOMATIC 
WINTERFRONT 


with instantaneous 
closing device 


° 
HOUSANDS of car owners 
and new buyers were en- 


| thusiastic over the Pines Auto- 
matic Winterfront displayed at 
the various 1931 
Shows 


Automobile 
throughout the country. 


After seeing the new vertical 


style shutters and the new in- 
stantaneous closing device, they 
agreed that the new Pines Win- 
| terfront is the best that has ever 
been put on the market. 


To dealers this means that 


| the new Pines Automatic Win- 
terfront 


is easier to sell than 


1,072 | ever before. It means that Pines 


4,603 
343 | 


517 
~ 2,837 
701 
10,953 | 
3,933 | 





Winterfront is the ideal acces- 
sory to maintain profits right 
127) now. 
have been in effect, 
ers are showing the biggest 
| Pines sales in their history. 


Since the new low prices 
many deal- 


There is money to be made 


~ 963 | selling Pines Winterfronts in 


9,447 
379 | 
2,956 | 


690 
3,954 


4,407 
962 
94,552 
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large PLUME & ATWOOD ELECTS maker of lamps and brass special- LE BECK SALES EXPANDS BARNETT ADDS LINE 
Aig Waterbury, Conn., Feb. 27.—R. L.| ties, at-the annual meeting recently. - Sion inion eon ag Hebeoken, N. J., Feb. 27— 
pieade French was re-elected president and | owe ae elected es Vice- | sdded Hastings piston "ringp, Borg | Standard Motor line of starting. 
, elected treasurer of the Plume é at- | remaen’ S. Kellogg Plume; assist-| g& Beck cluteh plates, mechanics’| lighting and ignition products has| 
i what ant secretaries, D. A. Williams and | yniversal joints, Morse timing chains | been added by S. Barnett, Inc., 
wood Manufacturing Company,’ Gordon Hurlburt. and Van Dorn equipment. this city. 
rising Service, Springfield, Hl., and New Jersey, which are furnished by the New Jersey mas List Co., New Car Division, aoa N. J. Readers 
given section, may obtain these by addressing any of these three companies 
eR is given here complete for the convenience of our subscribers 
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k-Belt, an engineering organization that has served 
motive Industry since timing chains were first used. 
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your community. 
about it! 


Now Only 


"Io *20 


- Punt Daa 7 


No doubt 


If you do not sell Pines Auto- 


matic Winterfront, get in touch 
with your nearest Pines distrib- 
| utor. His name will be sent to 
you on request. 


NEW LOW PRICES 


Large Size 
Now Only 


Small Size 
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PINES 
WINTERFRONT 
COMPANY 


1151 N. Cicero Avenue, Chicago 
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Production -- Engineering -» Factory - 
New Siphon Feed Outfit 


Leaf Type Springs Feature 
New Seat Construction 


[A 


ONT rn ne 2 ee 


MURR-CO metal fra 
The William A. Murray 


O., has developed a new seat 


both wood frames and all-metal construction. 
type springs are used in the| 


the design is that leaf-spring 


construction which it is claimed eliminates the 


of the springs which sometime 

The resiliency may be altered tos 
give a softer or stiffer ride by 
changing the auxiliary springs to a 
lighter or heavier material. Another 
feature of the design, the manufac- 
turers state, is that the springs re- 
turn to their original height after 
continuous compressing. 

— top of the frame is reinforced } 


| position 


| shape. 
‘near future and will cover the pas- 


me seat consiructien 


Spring Company, 


breaking down | 
Ss occurs in wire spring types. | 


by a clamp that extends completely | 
around it. This holds the spring in | 
and prevents the frame 
sagging or bending out of| 

Production will begin in the 


from 


senger car, truck and tractor fields. 


New Body Jack Simplifies 
Service Repairs 


| pany 


mT: 


pelea tadaee 
= ie 
Py 2 2. ee 


sd ae 


| the 

| color 
| hands of a designer, 
} or 


| modern 


|and that 


New Hammett body jack applied diagonally to door sill 


Hammett Manufacturing 


recently introduced a new body 
The ee shows this new j 


body repair shop. 
plied diagonally to a door sill. 


tions are used with the V-dolly and the flat dolly. 
easy swivel at an angle when attached to 
Any position at any angle can be secured with! 


joint permits an 
the dolly. 
this jack, 

The 
screw 


it is claimed. g 
jack is a screw type 
1'4-in, diameter and 
long. The range is 24 to 96 in. and 
the throw 14-in. Five sections of 
1',-in. iron pipe are provided. These 
are cut with straight threads so 
that the ends will abut in the hex 
couplings. Four dollies are included, 
two curved and one each straight 


SPIRAL NAIL DESIGN 
AFFORDS EXCEPTIONAL 
HOLDING POWER 


The Hillwood Manufacturing 
Company, Cleveland, O., is putting 
on the market a new product known | 
aS the Helyx nail. This new nail 
has been made possible by a ma-| 
chine recently developed by C. K./ 


with a 
16-in. 


Company, Kansas City, Mo., 

jack designed for use in the| 
jack ap-| 
The 12 and 18-in. pipe sec- 
The ball! 


Four hex couplings and 
one ball joint are also provided, | 
which fit into a socket in each of | 
the dollies as well as a wheel hub | 
attachment and running board 
swivel clamp for use in fender 
work. 

The shipping weight is 50 pounds; 
the price, $25. 


and V-type. 


Hill, president of the company, 


which spins square wire into a spiral | 
which is then fed back into a} 
manufactures | 


coil, 
tack machine, which 
the product in varying style heads, 
gauges and lengths. The nails are 
available in both regular and heavy- 
duty sizes. The heavy-duty 
will drive through sheet metal 
up to twenty gauge. Because of its 
design, this nail is said.to have five 
times the holding power of an or- 
dinary nail. The nail, which i 
round, makes a square hole, 


Cincinnati, 
spring which is available in} 
A feature of | 


| provided for 


| of 


| able, 
| of 


| ones, 


| object 


type | 


MAKES FELT-COVERED 
SPONGE-RUBBER 
CHANNEL 


Felt-covered sponge-rubber 
channel 
Manufacturing 
Ill., has 


Feli 
Company, 
duced a 
rubber channel. 
the high resiliency 
pressibility of the 


Products 
Chicago, 
new 


and the 


core 
the 
and 
allows 
out squeaking. A thin strip of solid 
the bottom edge 
stiffness. It is fur- 
nished in three lengths—28, 36 and 
inches. 


NEW PAD SIMPLIFIES 
UPHOLSTERY WORK 


Chicago Curled Hair Com- 
lias developed a curled hair 
and cotton pad made in such a way 


glass firmly 


rubber along 


56 


The 


that no additional upholstering ma- | 
The pad is cut | 


| terial is required. 
|to the exact size of seats and back | 
}and thetrimmer has only to lay it | 
;Over the 
| cover, it is claimed. 


is | 


springs and install the | 


Introduced 


intro- 
felt-covered sponge- | 
It is claimed that} 
com- | 
sponge-rubber | 
causes the channel jaws to grip | 
without binding | 
that the thin covering of felt | 
the glass to slide easily with- | 


MILBURN siphon feed spray outfit 


The Alexander Milburn 


Company of Baltimore, Md., 


has recently placed on the market a siphon feed paint spray, 


outfit. 

This outfit is adaptable to a wide 
range of painting, touching up, 
shading and high-lighting. The gun 
d with this outfit has been 
to use practically 
lacquer or 


| furnishe 
developed 
grades of paint, enamel, 


The Relation of Color 
Harmony to Automobile 
Design 


By ALEXIS DE 


SAKHNOFFSKY 


Art Director, Hayes Body Corporation, Grand Rapids, Mich. 


In 
are 


1931, when lowness and length 
the predominating factors in 
appearance of an automobile, 
is a dangerous weapon in the 
as it can ruin 
*“mphasize any well developed job. | 
Let us realize that even the most | 
and stream-lined design, 
once it exceeds a certain height, be- | 
comes automatically old-fashioned, 
is bound to build a sales 
resistance. Slowly but surely the 
automobile manufacturers and engi- 
;neers are answering the preference 
the public for decreased height, 
and our aim is to emphasize the 


|lowness (which is becoming a sales 


feature) with all the means avail- 
of which color 
the most effective. 
There are a few rules 
out color schemes, and we 
cuss further their -application. 
start with, light colors are 
conspicuous to the eye than 


in laying 
will dis- 


of bringing the light-colored 
closer while darker 
carry it further away. That is why, 
as an application of this rule in a 
well developed design, the portion of 
the painted surfaces which cover the 
greatest length should be in 
lightest shede of color. Applying 
this rule to the automobile, by a 
careful study of color we can dis- 
guise or render inconspicuous all 
|}the elements unnecessary for the 
|length and height effects 
phasize: the main features. Thus, 
in all the jobs where the lowness is 
}an important point (as in the case 
| with all short wheel base cars), 
|wheels and running gear should be 
always dark, so as not to attract 
the eye. 

It is extraordinary what an effect | 


sion 


harmony is one | 


To vertically 
more | 
dark | 
and there is the optical illu- | 


colors | 


the | 


and em- | 
|} advantage of the beltline and mold- | 


{of height can be obtained by paint- 
| ing the small job 
| bright red, aS compared with plain 
| black. It is hard to understand why so 


wheels of a 


many 
obvious feature in a misplaced en- 
| deavor to achieve an extra sales 

{feature by painting the wheels in| 
oe colors. A tangible proof is the 
fact that all the cars on the streets 
|of the cities of Europe seem to be 
| considerably lower—mainly on ac- 
count of the fact that except for 
bright chrome finished disc wheels 
it is very rare to find bright colored 
running gear. 

Applying this rule to striping, one 
must avoid all striping running ver- 
tically. This is so obvious as to hard- 
ly need explanation, 


on the louvers, emphas- 
shortness of the hood. 

however, that 
mainly to 
because on 
we have 


izing the 

It should be added, 
all these remarks apply 
|short wheel base cars, 
very long and low cars 
longer 
and even 
| creditable 
That is 
painted 


disregarding these 
results may be obtained. 
why. large cars may be 
in those lovely, very 





out in matching striping, because 

the job itself is low and long. 
For shorter jobs, if a lighter and 

| contrasting color combination is de- 


sirable, color men are obliged to take 


| ings to separate the surfaces to be 
| painted horizontally 

In picking out these 
shades, one must keep in mind that 
| this is not made just to make the 
car look pretty, but will bear a con- 


all | 


in | 


manufacturers disregard this | 


and still how | 

: | 
many cars one can pick out on the 
streets with bright stripes running | 


surfaces with which to deal | 
rules, | 


pale | 
pastel shades, with mouldings picked | 


different | 
— to be painted in contrasiing | 


> : 
varnish and may be operated with 
a low capacity air compressor. 

This outfit includes one Milburn 
type J gun with quart container, 
one air purifier, one air regulator, 
| twenty-five feet of hose with neces- 
sary connections. The price is $65, 
complete. 


height. 
reveals, 


influence on _ its 
Such is the case of the 
|Many manufacturers have realized 
what a mistake it is to paint, on a 
short job, the reveals individually 
j/in a contrasting color emphasizing 
| these short, square openings. It was 
| satisfying to note at the last show 
| that even those who did not have 
| the feature called “through reveals,” 
| introduced by the writer in this 
country, making a group of the three 
| windows by a single reveal, tried to 
;get similar effects by striping. 
Referring to colors in general and 
this direction, we be- 
lieve that the fact that cars are 
| getting lower and seem longer will 
enable us to use to better advantage 
lighter shades. As for the colors 
| themselves, we are glad to register 
| that the color manufacturers have 
|}many more and warmer shades in 
their collections. It is obvious that 
|green and gray were not in favor 
just because mos. of the shades 
were cold and unattractive and the 
new, glowing warm shades are bound 
to cut down saies resistance against 
these two important colors. 


NEW PAINT PRODUCT 
ELIMINATES WORK 
IN APPLICATION 


Steelcote Manufacturing Company, 
| St. Louis, Mo., has introduced a new 
product known as Steelcote Lak-A- 
| Namel. The new finish, it is claimed, 
eliminates from four to seven opera- 
tions because it will adhere to the 
old paint, varnish or lacquer sur- 
face, therefore eliminating the prim- 
ling and surfacing operations; the 
|opaque quality of the finish makes 
only one twice-around coat neces- 
sary; the rubbing operation between 
| coats is eliminated; the natural high 
finish requires no polishing. It is 
;said to incorporate the quality of 
| flexibility with quick .drying and 

wearing properties. 
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Equipment ono - Development 


New Car Washer in Three 
Sizes Added to Line 


NATIONAL type “HY” hydraulic car washer 


National Brake and Electric Company, Milwaukee, W 
subsidiary of the Westinghouse Air Brake Company, has re- 
cently introduced a new hydraulic car washer. The washer 
is furnished in 1, 2, and 4-gun sizes, the hydraulic pump is 
a two-cylinder worm driven unit directly connected to an 
electric motor by a flexible coupling. Both pump and motor 
are rigidly mounted on a hollow base which also serves as 
an air or steady flow chamber and effectively 
the pulsations of the pump. ¢ 


is., 


smooths out} 


The pump is a completely in- 
closed self-lubricating unit equipped 
with ‘Timken roller bearings. 


| The company also manufactures a 


sleeve-valve line of air compressors 
for paint spray service. 


Magnetic Iron Improved — 
By Scientists 


The Engineering Foundation, in 
a research narrative recently issued, | 
describes the struggle to perfect | , 
magnetic iron, extending over a| 
period of three decades and involv- 
ing the elimination of impurities in | 
thousandths of a per cent. 

“Thirty years ago, the narrative 
says, “great quantities of iron were | 
necessary in cores of electrical de- 
vices to prevent undue electrical 
loss. High temperatures caused d | 
magnetic deterioration of the metal. | 
Even alloys of apparently constant | 
chemical composition had varying | 
magnetic properties. In view of | ¢ 
this obstacle, progress in transform- 
ers of electrical currents was es- | 
pecially difficult. 

“Then came the first big im- 
provement; Hadfield in England 
discovered silicon aS an alloying 
element with iron. In 1903 silicon 
steel appeared. This new steel cut 
losses in half. They were again cut | 
in half by better mill practice and 
improved raw material. For the 
next decade further progress was 
slow. 

“That impurities in iron had an 
effect on magnetic properties was 
evident, and was confirmed by ex- 
periments. No actual, authoritative 
data existed, however, of the quan- 
titative relationship or of the ef- 
fects of different impurities. 

“About this time, somewhat over 
fifteen years ago, a young electrical 
engineer of Norwegian parentage 
became interested in the subject 
while a student at the University 
of Illinois. He tried making iron 
alloys of the purest materials ob- 
tainable. It was difficult, The 
vacuum furnace he: used was not 
wholly suitable to his requirements. 
He improved it and continued. 

“After several years of painstak- 
ing work he was obtaining a labora- 
tory product so greatly decreased in | 
resistance to changing the direction | 
or intensity of the magnetic force 
and increased in maximum suscep- 
tibility to magnetization that his 
name, T. D. Yensen, began to be 
associated with pure iron and pure 
iron alloys. At the request of the 
Westinghouse company he trans- 
ferred his activities to the East 
Pittsburgh Research Laboratories, 
and has since then worked on this 
one subject exclusively, paying par- 
ticular attention to the effect of | 
minute impurities on magnetic prop- 
erties. 

“One of his main objects has been 
to determine the properties of really 
pure iron, because iron is the basis 
of all important magnetic materials. 
He has found, for example, that a 
hundredth of a per cent, of carbon 


| able, 


|}more difficult 


!unique method. 


| mercial practice. 


has an almost unbelievably large ef- | 


fect on the magnetic properties of | 


iron. 

“Who 
ithe elimination of a few thou 
sandths of a per cent. of carbon | 
could be responsible for raising the | 


maximum magnetic permeability of | 


j}iron from perhaps 10,000 to 50,000 | 
with corresponding decreases in hys- 
terosis? Yet this has been amply 
demonstrated by his work. He can 
select two bars of iron that an ex- 
pert chemist cannot distinguish by | 
the best analytical methods avail- 
and yet, when placed in the 
magnetic testing apparatus, one of 
them will show magnetic perme- 
abilities a hundred times greater 
than the other. 

“The work has been fraught with 
exceptional difficulties since it dealt 
with subjects like strain in the crys- 
tal structures, and with impurities | 
in thousandths of a per cent. Fur- 
thermore, these very small amounts | 
of oxygen, carbon, sulphur, exist in | 
solution in solid iron, like sugar 
solution in a glass of water. 

“When carbon was successfully 
removed, there still remained the 
task of removing 
oxygen. Dr. 
introduced a 

in itself, to 


He 
little carbon, harmful 
form carbon 
be drawn off by vacuum treatment. 


If too much carbon is used, the ex- 


cess carbon is removed by anneal- | 


ing in hydrogen. 
“Commercially, Dr. Yensen’s most 
important results have come from 


the study of iron-silicon and iron- | 
| nickel 


alloys. Laboratory results 
are not rapidly translated into com- 
Five years after 
his first published fesults, no ap- 
preciable effect appeared in com- 
mercial steel. In 1920, after much 
discussion and many experiments, 
the steel mills began to put some of 
the findings into practice. There 
has since been a steady annual im- 
provement in the quality of elec- 
trical sheet iron, until now the com- 
mercial material is almost as good 


|as the laboratory product of a few 


years ago. 

“Hipernik, 
and half nickel, 
closely connected with Dr. 
activities, and was named by him. 
At first used in high quality 


an alloy of half iron 
is another product 


lreceiving sets where it contributed 
| largely 


to the elimination of dis- | 
tortion cf sound in reproduction, it | 
has gradually entered other impor- 
tant fields. In the near future, we 
may find this alloy in many places 
where iron-silicon alloys are used 
today.” 


would have believed vou. | heavily by putting on too thick a} 


in | 


Yensen employed a} 


monoxide, which can | 


Yensen’s | 


radio | 


THE USE OF LACQUER 
SURFACERS 


| The follewing the first 
|series of articles relating to 
}paint industry, which have been 
|prepared by E. W. Windsor, sales 
manager, industrial sales depart- 
ment, the Sherwin-Williams Com- 
| pany, Cleveland, O. 
Lacquer surfacers 
preferred because of 
| drying: because they hold the 
| quer enamels out better and do not 
show sandpaper scratches as much 
as an oil surfacer. On the othe: 
hand, oil base surfacers sand easie 
and, generally speaking, are more 
foolproof than lacquer surfacers 


is of a 


are generally 
their quicke 


stirred after removing the free 
liquid on top. Then the pigment 
| should be stirred into the remaining 


| liquid which was poured off. This 
will prevent any trouble from crack- 
ing. When the material is not thor- 
| oughly stirred the surfacer will work 
well until the material in the bottom 
|}of the package used, and 
cracking will result because 
binder has been used with the 
of the maierial, and 
there is nothing to hold the 
ments together. 


is 


first 


foundation coats, the greater the 
reflective capacity and the less pol- 
jishing required. The 
brought to perfection, 
| possible finish as to 
and depth. 


the best 
clarity 


give 
gloss, 





|reasons why a _ lacquer 
| might crack: 


(A) Recoating very heavily with- 


out giving the first coat a chance to! 


dry out. 


(B) Applying the surfacer too 


eoat and not sanding it all off, ex- 


liquid and then added slowly to the | 


then | 
the | 


consequently 
pPig- | 
| 


The smoother and more level the | 





Introduces Glass Edger 
For Service Station Use 


the | 


lac- | 


The material should be thoroughly | 


Motor Industries, Inc., 


and paint shops. This new 


‘ment. No skill or experience 


| claimed. 
‘electric motor, 


DISPLAY SETS AID IN 
MARKETING FENDER 
ROLLERS 





It may be interesting to note five} - 
surfacer | 


cept to fill up the irregularities in 


| the surface. 

(C) Gasoline sanding, 
tacks the gum and which cracks 
|} the lacquer enamels. 

(D) Applying surfacer in a draught 
| which causes too quick evaporation 
of the solvents. 


free liquid. 

Do not expect the impossible. 
| you experience trouble, 
blame the manufacturer, but check 
your operations. Buy your under- 
coaters from a reputable manufac- 
turer, who jealously guards the rep- 
utation and good-will of his prod- 
|} ucts. Remember that such a man- 
| ufacturer has invested thousands of 
| dollars in laboratory research and 
practical tests. If you insist upon a 
|lacquer surfacer that sands 
easily, and you pile it on 
than rubbing it off down 
primer, you cannot hope 
|}maximum of life in the 
i turn out, 


MARKETS LINE OF 
POLISHING, SANDING 
| EQUIPMENT 


If 





to the 
for the 
cars you 


Drum Sander 


W illgood Manufacturing 
Company, Washington, Pa., 
\is marketing a line of polish- 
ing and sanding equipment 
ifor paint and trim 
| which includes a flexible disc 
sander, a drum sander, a 
‘brush waxer and lamb’ Ss wool | 
| polishers, for 
idrums. This equipment 
used in conjunction with an 
ordinary electric drill. 


| with the subsequent application of | 


real | 
rather | 


work | 


both discs and | 
is | 


which at-| 


| 
| 
| 


(E) Not thoroughly incorporating | 
all the pigment with the binder, or | 


do not just) 


LARGE Herman fender roller in 
use 


In distributing its line of 
fender rollers, Stiles-Herman 
| Manufacturing Company, St. 
| Louis, Mo., has supplied the 
iwholesalers with a_ fender 
roller demonstration outfit. 
It consists of a standard on 
which is mounted a complete 
standard fender made for one 


cars. Above the fender is a 
sign inviting the dealer to 
|dent the fender and then by 
jactual use of the device to re- 
i'move them by means of the 
rollers, 

Another display stand 
inished to jobbers shows both the 
large and small type fender rollers, 
| together with the combination body 
jand fender tool, which consists of 
a bending bar and body spoon, dolly, 
|pliers and roughing-tn hammer. 


| SEAT COVERS ARE 
DESIGNED FOR 
DUAL SERVICE 


Corpora- 





unit fur- 


Auto-Matic Seat Cover 
tion, New York city; has recently 
introduced its two-in-one Zip-O- 
Matic seat covers. They are made in 


coh 4 | glass-cutting table with folding legs 


The equipment is available with or 
which is operated from a light socket. 


{of the most popular makes of : 


| prov 


Motor Industries glass edger 


] a 
low-priced glass edger built espec ially for auto body, 


Wis., announces a 
garage 
“Lightning” edger combines a 
as part of the equip- 
is required to operate it, it is 
without the 


Crosse, 


QUICK DRYING ENAMEL 
MARKETED 


euvicK -rRyine 


Automobite Enamel 


eee see | 


ALL OUTDOOR U 
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Tn ON WOOD OR hae 


ee 
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iis loid display stand 


Berry Brothers, Detroit, 
Mich., has placed on the mar- 
ket its new oil base, Berry- 
loid, quick drying enamel. 
‘The new product is said to be 
ially efficient on wood or 
metal surfaces and to resist 
heat, cold and constant ex- 
posure. The enamel may be 
applied with brush or s® ‘ay. 

With a specified amount of 
an assortment of twelve 
colors a display stand is pro- 
vided free of charge. 


eg 


BUICK DEALER INSTALLS 

BODY, FENDER DEPARTMENT 

Franklinville, N. ¥., Feb. 27.—-The 
Buick Sales and Service has com- 
pleted the installation of a modern 
body and fender repair unit in con- 
necticn with its service station. An 
up-to-date paint shop has also been 
ided. 


two For summer driving 
by releasing a zipper fastening, the 
covers may be converted into a Toke 
matting cover. The standard quality 
is priced at $7.50 per set for two- 
passenger coupes and $10 for five- 
passenger coaches and sedans. Cor- 
responding prices for the de luxe 
quality covers are $10 and $16.50, re- 
spectively, 


colors 
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aves Tvs ON HOW. MAJOR SPECIFICATIONS AND MECHANICAL DETAILS 
TOP REPLACEMENTS | | | 


By T. H. DUMPER | Make and Model 
President F..S. Carr Co., Boston, | 
HE reason why more tops are not 
replaced is due to the fact that 
car owners are prone to feel that 15 
tops should not be removed unless - as 
the old top is completely worn out | Buick 8-50 une 
or shows some form of leakage. This | Buick 8-60 “+4 
manner of looking at the situation | Buick 8-80 Aas 
can be changed by independent | Buick 8-90 132 
merchandising so that car owners | Cadillac V-8 134 
will be made to feel that a top! Cadillac V-12 143 
should be replaced even before it Cadillac V-16 148 
is worn out to make sure that pro- | Chevrolet | 109 
tection against weather is always Chrysler 6 *1757% 
available. _— : _| Chrysler 8 *186 
There is no more reason why cal Chrysler Imp. 8 *2911 
tops should be expected to last in- ,———_—__ — — ———— 
definitely than any other part of a Cord (Fr. Wh. D.) | 4530 | 1372 
car. Certainly, when a car is re-| De Seto Six 2700 *1695%| 
painted, it should also be completely | De Soto Eight 2965 | *177 
retopped. A little extra effort ON | De Vaux 6 = = tae 112 
the part of the painter, who might Dodge ~ 2820 114), 
operate a trim shop in connection Dodge Eight 3174 1181, 
with his business, would bring in - . = . 
many additional jobs which other- | Duraat a a Ass 
wise would be lost, and the sug-| Durant 6-12 2765 112 
gestion which some painters no| Durant 6-14 | 2950| 112 
doubt make, that the top should be | Essex Super Six 2925 113 
simply dressed and let go at that,! Ford A 2375 10314 
prevents his securing an extra job| Frklin S 15 Trans. 3930 125 
and the car owner from having the Frklin S 15 Trans. 4160 132 
4220 132 
115 
115 
120 
134 
119-126 
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No.Main Br 


Weight— 


| 
| 


Oil Purifier 
Fuel Clean’r 
Carburetor 
Air Cleaner 


Brake, H. P. 
and Peak 
R. P. M. 
Pist. Make 
or Material 


Compres- 
-|sion Ratio 


Valve Ar- 
rangement 
Cylinders 
Bore and 

-| Stroke 
Piston Disp 


5-P. Sedan 


+ 


98@3400 
13 @3000 
77 @ 3200 
90@3000 
104@ 2800 
104 @ 2800 
95 @3000 
135 @3400 
165 @3400 
50 @ 2600 
70 @3200 
88@3400 
125 @3200 
314x414 | 298.6 125@3600 *Alum— 
| 3144x4's% | 205.3 67@3200 |*Alum | 
274x414 | 220.7 77@3400 *Alum | 5 | — 
| 33gx4 214.7 65@3400 | Alum : 
3%x4% | 211.5 68@3200 *Atum 
3 x4!'4 | 240.3 84@3400 *Alum 
3%x4!4 | 200 50@2800 *Alum 
314x4 199 58@3100 *Alum 
314x4 199 71@3300 *Alum 
| 2%x4'%4 | 175.3 60@3300 | Alum — 
374x44 | 200.5 39@2200 | Alum | 
312x4% | 274 100@3100 |\*Alum 
3'2x4% 274 100 @ 3100 |\*Alum 
3%4x4% | 274 100@3100 '*Alum 
224 76@3400 *Alum 
224 _ 16@3400 *Alum 
245 85@3400 *Alum 
298 100@3400 *Alum 
233.7 87@3600 ; Alum 
211.6 70@3200 Alum 
240.2 90@3200 Alum 
268.6 100@3200 CI 
365.6 133@3400 | Alum 
353 95@3000 CI 
384 120@2900 Alum 
211.2 84@3400 Alum 
315.2 125@3400 Alum 
490.8 | 200@3400 Alum 
201.3 | 65@3200 *Alum 
227.2 18@3300 *Alum 
240 87@3400 *Alum 
298.6 115@3600 “Alum | 
251.0 | 8503400 SSt 
197.5 } 65@3350 | CL 
320.0 100@3200 *Alum 
384.8 120@3200 *Alum 
246.0 90@3200 “Alum 
322 120@3200 *Alum 
322 120@3200 »Alum 
322 125@3200 *Alum 
366 125@3000 *Alum 
385 132@3000 *Alum 


196 48@2800 *Alum 


AC 


AC 
AC 
AC 
Z AC 
AC Gas 
AC Gas 
AC Gas 
| AC ; AC 
-- AC 
Yes AC 
Yes AC 


Yes AC 


— AC 
AC 
Yes 
AC 
AC 
AC 
AC 
AC 


~ Ste 


! Sch 
Til 
Mar AG 
Mar AC 
Mar AC 


Z 
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268 
45.8 
220.7 
272.6 
344.8 
344.8 
353 
368 
452.0 
194.0 
217.8 
260.8 
384.8 
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Lyc Dole 
Own ——— 
Own | Bish-Bab 
Own | Bish-Bab 
Own | V | Bish-Bab 
Own | Bish-Bab 
Own Yes 
Own Own 
Own Yes 
Own | Yes 
Own | Yes 
Own | Yes 
Own 
Lyc 
Own 
Own 
| Hall 
Own 
Own 
Con 
Con 
| Con 
Own | V 
Own | V 
Own | — 
Own | — 
Own 
Own V | 
| Own | V | 
Own ! V 
Own  V 
Own | V 


Auburn 8-98 , 
Austin 
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$1130 
3170 | 
3795 
4255 
4340 
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336x418 
314x4 
3 x4 
| 3)%x3"% 
34x4 i 
345x414 
34ex5 


e 
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5480 
6100 
2500 
2850 
3365 | 
4725 | 


Own None 
Car - AC 
Str Yes 
Str Yes 
Str Yes 
Sch — 
Car Yes 
Str ; Yes 
— Yes 
AC 
AC 
Til 
Str AC 
Str AC 
Mar AC 
Zen 
Str 
Str AC 
Str a AC 
DL Yes 
DL Yes 
DL Yes 
DL Yes 
Mar AC 
Str Yes 
Str Yes 
Str Yes 
Str AM 
Own > 
Str 
Str 
Sch AC 
Str __ Yes 
| Car AQ 
Car AC 
Mar AC 
Str - AC 
Mar AC 
Str ; AG 
Own —_ 
Own 
Sch AC 
Sch AC 
Sch AC 
Sch AC 
Str On 
Str Han 
Car 


‘Alum 
*Alum 
*Alum 
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Car 
Str 
Til 


No 
Pur 
AC 
AC 
AC 


Vv 
Vv 


V 
Vv 
Vv 


oe 


Yes 

| Bish-Bab 
Bish-Bab 
Bish-Bab 
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AC 
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Bish-Bab 
Bish-Bab 
Bish-Bab 
Yes 
Yes 
Yes 
| Yes 


| Yes 
Pines 

| Pines 

| Pines 


| Yes 


| 


ri6d6o0 


- AC 
— AC 
AC AC 
AC AC 


— Ste 
AC Ste 
Pur Ste 
Pur Ste 
Pur Ste 
AC. Gas 
Pur Ste 
AC. AC 
AC AC 
AC AC 
AC AC 
AC AC 
AC AC 
AC AC 
— AC 
AC AC 
Yes -—— 
Yes — 
Pur AC 
Pur AC 
Pur AC 
Pur AC 
Han AC 
Han AC 

- sc 
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3325 
2900 
3175 
3725 


Un 
AC 


< 
ow ougia » ow 


a 213x4!4 
3'4x4% 
| Blyx4 
314x445 
274x445 
3 x44 
3'4x4'o 
3375X3 i 
3,*.X4'% 
3,°%X5 
3'2x5 
275 x4%4 
3%4x4!'2 
3% x4'2 
3°4xX4!'2 
3'4x4% 
3!5x5 
3°4x4% 
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| Bish-Bab 
| Bish-Bab 
| Pines 


23.4 
26.4 
28.8 
33.8 
37.8 
24.4 
32.5 
39.2 
26.45 
36.45 
36.45 
36.45 
39.2 
39.2 
21.03 


The very fact that the top is per- Grahem Cast. 8 
how often, it might well be asked,| La Salle V-8— —e 134 | Own | V 
lowing for differences in quality of Nash Eight-70 3000 | 11615, Own V 
brand new weather-tight, guaran- | Packard 826-833 
3642, ~—O«a:18s | Own | VV | Bish-Bab 
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same weather protection, as well as Fr’klin S 15 De L 
job. Graham Spl. 8 — 
owner. He uses various cleaning | Hupmobile Cen 6 114 | Own | Vv 
radiator caps, ornaments, etc.; but ; Hwpmobile H & U 125-137 | Own | V 
top even washed. | Marmon Eight-7@ 3103 *180 | Own | V | —— 
other for a good retopping job. Al-| Nash Six-60 «2800 ~ 114%) Own) V 
be less extreme. Why, then, not/| - 

3160 | 117 Own | V 

it will cost to have a|- 

4955 | 14014-14515) Own | V aie 
enough to encourage steady work! Peerless Master 8 

4766 | 138 | Own  V | Bish-Bab 
worth while »-Al 

Own 


ee ee ae oe a ee | 
car, as is create ’ 1e new pa |Graham Spl. 6 
haps the most neglected part of | - ~ 
the car does not occur to the car| Hudson Greater 8 
fluids to keep the finish clean and| Hupmobile Cen 8 118 | Own '' Vv 
bright. He uses nickel polish for | Hupmobile ¢ 121 | Own | V 
is the top dressing used or is the | Lincoln 5300s 145 | Own | V 

There is a wide difference between | Marmon 88 4363 130-136 Own | V Pines 
the price of one trimmer over an-| Marmon 16 4800 | 145 Own V 
work, location, etc., it would seem) Nash Fi ‘ 

. : : ; ght-80 | 3360 121 Own V 
that the differences in prices should | Nash Eight-90 ; 4000 124-133 Own! V 
tell the prospective car owner ex-| Oakland V-8 
Soli cae | Oldsmobile 2935 | 11344) Own | V 

4479 | 12714-13442; Own | V 
teed double-texture top put on his) Packard 840-845 2 
car? Make the price reasonable | Peerless St. 8 
4521 125 Own ' V | Bish-Bab 
tor the trimming department and / Peerless De L. 4521 | 125 Own ' V | Bish-Bab 
yet high enough to make the job | Peerless Custom 8 
|= : pee iaeiaree eect 
Pierce-Arrow 43 4304 | 134-137 Own  V Yes 
WOULD ALLOW TRUCKS Pierce- Arrow 41-42 4831 | Own | V | Yes 
OF 40,000 CAPACITY | 


Plymeuth 
Pontiac 


ON NEW JERSEY ROADS Reo Royale — 


Trenton, N. J., Feb. 27.—Two bills 


Ree Flying Cloud 


| Reo Flying Cloud 


are pending in the Legislature deal- | Studebaker Six 
ing with the right of big and heavy | Studebaker Dict. 8 


trucks and vehicles to operate on | Studebaker Com. 8 3525 
Studebak’r Pres. 80 4230 


public streets regardless of loca) re- 
strictions 
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2765 | 


“4650 
4375 
3950 
2900 | 
3095 
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| Studebak’r Pres. 90 |*4360 


4320 | 


*167 
112 
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130 
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124 
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136 
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Own V 
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200.0 
358 
358 
268 
205.3 
221.0 
250.4 
337 
337 
241.5 
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3*%xd 
3'4x4!'s 


3,'gX3%1 


or 


Vion own 


w 
So 


o 
= 
oo 


le 


26.3 


36.48 
36.48 
27.34 
25.4 
30.0 
30.0 
39.2 
39.2 
27.3 


122 @ 3200 
122 @ 3200 
85 @ 3150 


60 @ 3000 
125 @ 3300 
125 @ 3300 

80@ 3200 

70@ 3200 

813200 
1013200 


SSt 
Alum 


Alum 
Alum 
CI 

Alum 


f 


- AC 
Han AC 
Han Ste 
Han Ste 
Pur Ste 
Pur Ste 
Pur Sie 
Han Ste 


Alum 


Alum 
Alum 


Alum 


Han - 
Wal AC 


Mar 
Sch 
Sch 
Sch 
Str 
Str 
Str 
Str 
Str 


Zen 


AC 
Own 
Own 

Un 

No 

AM 

Un 

AM 

AM 


~ AM 


AM 


The bills are of special interest at 
this time, when in several New! Stutz MA 
Jersey municipalities efforts to run| Stutz MB 
heavy trucks and vehicles are being | Willys 6-97-98 D 
opposed by local officials. Willys 3-80 D 

it either of the bills become law | Willys-Knt. 66-D 
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Zen 
Zen AM 
Ti TU 
Til Til 
Til Til 


Wal AC 
Wal AC 
No AC 
No AC 
Ski Til 


Alum 
Alum 
cI 
CI 
*Alum 


113@3300 
113 #3300 
65 @ 3400 
80% 3200 
87 7 3200 


36.4 
36.4 
25.3 
31.25 
27.3 


322 
322 
193 
245.4 
255 


4918 | 
4863 


Own 
Own 
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Own 
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Bish-Bab 
Bish-Bab | 
V iVar — 
V ‘Var 
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such heavy vehicles will be able to 
run through any street irrespective 
of local rules or local prohibitory 
regulations. 

Senate Bill 191 provides: “When- 
ever any commercial motor vehicle, 
trailer, semi-trailer or tractor is 
being used in doing any work of any 
kind, nature or description whatso- 
ever for any municipality, county 
or for t 
agents, servants or employees of the 
person, firm or corporation doing | 


Car Sales Take On Better 


Tone in the Middle West 


uary than 


in 


State of New Jersey, the! Viking and Willys cars we 
heavily registered in Iowa in Jan- 
corresponding 


(Continued from Page 3) 


the 


such work shall have the right to, period of last year. 
Following are the new passenger | Nash 


operate any and all such commer-_. 
cial motor vehicles, trailers, semi- 


Car 


registrations 


in 


re more ; Hupmobile 


La Salle.... 
Lincoln 
|Marmon 


three Middle|Oakiangd......_.. 


trailers and tractors upon any and | West states in January, as compared | Oldsmobile 

all public roads, streets and high-| with the corresponding month of| Packard ........_ 

last year and December, 1930: 
NEBRASKA 


ways within the state of New 
Jersey.” 

Assembly Bill 330 says: ‘The ob- 
ject of this bill is to permit com- 
mercial vehicles, trailers, semi- 
trailers or tractors when equipped 
with pneumatic tires to have a com- 
bined weight of vehicle and load not 


exceeding 40,000 pounds.” 


LEASES NEW BRANCH 

Treaton, N. J., Feb. 27.—The Pep 
Boys, Inc., Philadelphia, have leased , 
the ground floor at 102 North Broad | 
St. from the First-Meehanics Na- 
tional Bank for a period of years. 
The premises are to undergo exten- | 
sive alterations, including installa- 
tion of a modern front j 
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Steering 
Gear 


Make and Model 


Auburn 8- oR 

Austin 

Buick 8-50 

Buick 8-60 

Buick 8-80 

Buick 8-90 

Cadillac V-8 
Cadillac V-12 
Cadillac V-16 
‘Chevrolet ‘i 
Chrysler 6 

Chrysler 8 

Chrysler Imperial 8 
Cord (Fr. Wh. Dr.) 
De Soto Six _ 

De Soto Eight 

De Vauxé 
Dodge Six 
Dodge Eight 
Durant 6-10 

Durant 6-12 

Durant 6-14 

Essex Super Six 
Fora A —™ 
Franklin 8 15 Trans. 
Franklin § 15 Trans. 
Franklin S 15 De L 


Graham Std, 6 
Graham Spl. 6 


xraham §pl, § 


x 
Graham Cust. 8 


Hudson Greater 8_ 
Hupmobile Cen 6 
Hupmobile Cen 8 
Hupmobile C 
Hupmobile H and U 
La Salle v8 
Lincoin 
Marmon Eight-70 
Marmon 88 
Marmon 16 

Nash Six-60 
Nash Eight-76 
Nash Eight-806 
Nash Eight-90 
Oakland V-8 
Oldsmobile 

Packard 826-833. 
Packard 840-845 


Peerless St. 8 
Peeriess Master 8 
Peerless De L. 
Peeriess Custom 8 
Pierce-Arrow 43 
Pierce-Arrow 41-42 


Plymouth 
Pontiac 


Reo Royale _ 
Reo Fliying 
Reo Fiying 
Studebaker 
Studebaker 
Studebaker 
Studebaker 
Studebaker 


Stutz LA 
Stutz MA 
Stutz MB 
Willys 6-97-98 D Chain 
Willys 8-80 D Link 
Willys-Knight 66 DD Link 


Del 


Morse 
Morse 
Morse 
Link 
Var Del- 
Var Del- 
Chain 
Morse _ 
Morse 
Morse _ 
Morse 
Morse 
Morse 
Var 
Whit — 
Whit 
Whit 
Link 


Del- 
Del- 


~ ‘Del- 
~ Aut 


Aut 


Del- 


Del- 
Del 


— 


Morse Aut 
Whit 

Morse 
Morse 


Morse 


Morse Del- 


Aut 


Diam 
Diam 
Chain 
Ce] 
Diam 
Diam 
Diam 
Morse 
Whit a! 
Morse 
Morse 
Link 
Link 
Link 
Link 
Gear 
Whit 


Var 
Morse ‘ 
Morse Del 
Morse 
Morse 
Whit 
Var G 
Var G 
Var G 
Var G 


Del- 


Aut 
Aut 


Del- 


Del- 
Del- 


Del- 


Del- 
Del- 


KEY TO ABBREVIATIONS 

Weight $Austin standard 2 passenger 
coupe **Hupmobile model H weighs 
3,955 pounds, and model U, 4,225 pounds 
*Reo Royale 125-in. wheel base, weighs 
3,960 pounds *Studebaker, 7 pass 
sedan *Willys 6-97 D weighs 2,682 and 
the 98-D weighs 2,791 pounds. 

Wheel Base—-*Over ail length of chassis 
instead of wheel base, which manufac- 
turers refuse to give 

Engine Make—Con. Continental: Lye. Ly- 
coming. Hall, De Vaux-Hal) Motors Corp. 

Fan Belt Type-—V, V-type: F, flat. 

Thermostat-—Bish-Bab, Bishop & Babcock; 
Dole, Dole Valve Co., Chicago, I1!.; Pines, 
Pines Winterfront; Var, various makes 

Valve Arrangement--L, L head: H, hori- 
zontal; O, overhead: K, sleeve valve; 
LV, V-type L head 
*Air cooled *Thermo syphon water cir- 
culation 


BURGESS BATTERY OPENS 
MUFFLER DIVISION OFFICE 
IN FISHER BLDG. DETROIT 


Detroit, Feb. 27.—Burgess Battery 
Company, Chicago. today announces 


the opening of a new branch office | 


of the Acoustic Division at 613 
Fisher Building here. The purpose 
of the new office is to afford better 
service to the manufacturers in the 
Detroit area who are now using or 


considering the use of the new Bur- | 


gess Straight-Thru full power muf- 
fiers. 


John A. Day, who has been cover- | 
ing the Detroit area for more than | 
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Aut- 


Del- 
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~ Aut- 
Aut- 
*Aut- 
*Aut- 
Del-R | 
Del-! 
NE 

; NE 
Aut- 
-L 
-L 
Aut- 
Del-R 
Del-R 
Del-R 


-R 
Del-R 
Del-R 


Del-R 
Del-R 
Del- 
Aut- 


Aut- 
Aut- 


OF PRESENT AMERICAN PASSENGER CAR MODELS 


Gen. and 
Starter 
Universals 


SM 3 Un'P 
War-G 3 Spice 
Mun 3 ~ Own 
SM 3 Own 
SM 3 Own 
SM 3 Own 
SM 3 Spic 
SM 3 Spic 
SM 3 Spic 
Own 3 Own 
Own 3. Un P 
Own 4 -- 
Own 4 
Detr 3 UnP&MM 
Own3 
Own 3 
Own 3 _- 
Own 3 Spic 
Own 3 Spice 
wWc3 Spic 
Wwc3 Spic 
wcs3 Spic 
Own 3 Spie 
Own 3. Own 
War-G 4 Spic 
War-G 4 Spic 
War-G 4 Spic 


: *Del-R Long 
*Aut-L—- Rock 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R Own 
Del-R — 
Del-R 

*Del-R Long 
Del-R 
Del-R 


Del-R 

Del-R 
*Aut-L 
*Aut-L 
*Aut-L 
*Aut-L 
‘Own 
*Del-R 
*Del-R 
*Del-R 

Del-R- 
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"Qel-R. 
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War-G 3 Ua ? 
War-G3 Un P 
War-G 3 Un P 
SM 3 Spic 
Own Spic 
War-G 3. Spic 
War-G 3 Spic 
Own 3 Spic 
Own 3 Own 
Own 3 Own 
Own 3 Own 
Own 3 Own 
SM3 =MM 
SM 3 Un-P 


SM3 #£=MM 
SM 3 Un-P 
War-G 3. Spic 
War-G 4 Spic 
War-G 4 Spic 
War-G 4 ; Spic 
Own Spic 
Own Spic 
Own3 Own 
Own MM 
Own3 UnP 
Own Un P 
Own Un P 
Own 3 Spic 
Own Spic 
Own Spic 
Own Spic 
Own Spic 
Detr Un P 
Detr MM 
Detr MM 
Own Spic 
Own Spic 
Own 3 Spic 


*Aut-L 
*Aut-L 
*Aut-L 
*Aut-L 
*Aut-L 
Del-R Own 
*Aut-L ' Long 
*Del-R —«Rock 
*Del-R Rock 
Del-R —- 
*Aut-L 
\*Aut-L 
*Aut-L 
*Aut-L 

| Del- R 

| Del-R 


| Dyn 
| Dyn 
‘*Aut-L 
*Aut-L 
*Aut-L 
*Aut-L 
Del-R 
Del-R Long 
| Del-R ‘Rock 
Del-R Own 
| Del-R ~—i Long 
| Del-R Long 
*Del-R Long 
*Del-R Long 
*Del-R Long 
*Del-R Long 
Del-R Long 
Del-R Long 
“Del-R Borg 
| Del-R Long 
| Del-R Long 
*Aut-L Borg 
*Aut-L Borg 
'*Aut-L Rock 
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Borg 
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Compression Katie —*Optional on the Au- 
burn, 

Piston Materiai--*Alum, aluminum 
invar struts; Alum, aluminum alloy; 
cast iron; S St, semi-steel 

Oil Purifier—Pur, Purolator; Wal, Wall: 
Han, Handy; AC. AC Spark Plug Com- 
pany; Ste, Stewart- Warner: Ski, Skinner. 

Fuel Cleaner--AC,. AC Spark Plug Co.; Gas, 
Gascolator; Ste, Stewart-Warner; Til, 
Tillotson 


Carburetor 
Zenith; 
Stromberg; 
Tillotson. 

Air Cleaner--AC, AC 

any; AM. Air Maze; 
nited; Til, Tillotson 

Front End Prive -Link, Link Belt: Tex, 
Texolite: Cel, Celeron; Whit, Whitney 
Chain; Diam, Diamond Chain: Morse, 
Morse Chain Company Var various 


with 
cl, 


Sch. 
Mar. 
DI 


Wheeler Schebler: 
Marvel; Car, Carter: 
Detroit Lubricator; 


Zen, 
Str, 
Til, 


Spark Plug Com- 
Han, Handy; Un, 


a year, will be in charge of the new 
office. 

Burgess exhaust mufflers are now 
standard equipment on all Chrysler 
eights, Studebakers and _ Pierce- 
Arrows, as well as a large number 
of motor trucks and buses. The 
business of the Acoustic Division of 
the Burgess Battery Company has 
shown tremendous gains in the past 
year, and judging by the car manu- 
facturers served, it is predicted that 
before 1931 closes many additional 


ear manufacturers will be using this | 


type of exhaust muffler. 


CLASSIF'ED ADVEATISEMENTS | 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 
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Sag 
Sag 
Sag 
Sag 
Sag 
Sag 
Sag 
Sag 
War 
War 
Ross 
Gem 
Own 
Own 


Col 1% 
Sal ‘4 
Own !2 
Own *, 
Own : 
Own 
Own 3 
Own °4 
Own *, 
Own !, 
Own 


Own !, 
Own }, 
Col F 
Own 'z 
Own 12 
Own '2 
Own 14 
Own 13 | 
Own !4 
Own !, 
Own 1, 
Own !4 
Own 34 
Own !, 
Own 'z 
Own !; 


Smo bs 
AIH a 


Nt 


3.82 
4.60 
4.10 
3.81 
4.41 
4.33 
4.66 | 


4.66 
4.60 
3.96 
4.45 
4.45 
5.41 
3.78 
4.54 
4.54 
4.73 
4.30 
4.10 
4.10 
4.10 | 
4.75 
4% 
4.55 
4.55 
4.07 | 
4.75 
458 
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Ross 
Ross 
Seg 
Own 
Ross 
Ross 
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Ross 
Ross 
Gem 
Gem 
Sag 
Sag 
~ Own 
Own 
Ross 
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War 
Sag 
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Gem 
Gem 
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Own 
Ross 
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= 
Own }, 
Sa 
Sal 
Own 12 
Own !, 
Own 3, 
Tim 
Sal  ¢ 4.45 
Sal 1, 4.45 
- 1% 3.69 
Own 'z 5.10 
Own '2 5.10 
Own 12 4.45 
, Own 1, 4.50 
Own !, 4.55 
Own ': 4.54 
Own ly 4.66 
Own', ! 4.66 
Sal 14° 4.70 
Sal ‘'s 415 
Sal '% 445 
Sal ! 4.45 
Own !, 4.08 
Own ', . 
Own !2 
Own ': 
Own ! 
Own ! 
Own !5 
Own !, 
Own !, 
Own !5 
Own 14 
Own 1, 
Sal 's 
Tim 's 
Tim '4 
Own '4 
Own *z 
Own !» 


bof at 
S/ 
QQ 
a 


a A WA Cay 
jews 


Own-M © 
Bendix 
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433 
4.55 
4.07 
407 
442 
4.73 
4.73 
4.73 
4.31 
4.31 
4.75 
4.75 
475 
4.40 
4.40 
4.18 


H 
H 
Bendix 
Bendix 
Bendix 
Bendix 
Bendix 
H 
H 
H 
Bendix 
Bendix 
Bendix 


2 
2 


makes of chains; Var-G, various makes 


of gears 

Ignition, 
Auto-Lite; 
North East; 
nition 
"Bendix starter used. 

Clutch— Borg, Borg & Beck; Br-L. 
Lipe: Rock, Rockford Machine; 
Long Clutch Company, 

Gearset—-War G., Warner Gear Company 
Detr, Detroit Gear; Mun, Muncie Gear 
WC. Warner Corporation. SM, Syncro- 
Mesh 

Universals—-Un 


Generator and 
Del-R, Deleo-Remy: 
*Nash-Indicates 


Starter—Auit-L, 
N. E 


twin ig- 


Brown- 
Long, 


P, Detroit Universal Prod- 
ucts Company; Spic, Spicer Manufactur- 
ing Corporation; MM, Mechanics Uni- 
versal Joint Company. 

Rear Axle —Co}], Columbia; 
Tim, Timken, 

Ratio—-Optional on the Auburn. *On 
Arrow 43, 137 in. W. B. rear axle 


Sal, Salisbury 
Pierce 
ratio 


-LINK-BELT ANNOUNCES 


FOUR NEW DISTRIBUTORS 


Indianapolis, Feb. 27.—The Link- 
Belt Company announces that the 
following distributors of Link-Belt 
automotive timing chains have been 
appointed for their respective terri- 
tories: 

Automotive Bearings and Equip- 
ment Company, Cincinnati, O. 

Cartier & Bulman, Bell, Cal. 

Taft Auto Specialty Company, 
Taft, Cal. 


Roper Auto Part Company, Hunt- | s 
ing Park, Cal. 


Spring 
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17x6.00 | 
18x3.75 
18x5.25 
19x5.50 
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19x'7.00 
19x7.00 


19x4.75 


19x5.00— 
18x5.50 
18x7.00 
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Al-Z 19x5.00— 
Al-Z 19x5.25 
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Al-Z 18x5.50 


Al-Z 19x4.75 
Al-Z 19x5.00 | 
Al-Z 19x5.00 | 


Alem 19x5.00 
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| Al-Z 19x6.50 
Al-Z —-19x6.50 | 
Al-Z 19x6.50 


Al-Z 5.50x18 
Al-Z 5.50x18 
| Al-Z 6.00x17 
Al-Z 6.50x18 


Alem —-:18x5.50° 
Al-Z 19x5.50 
LZ 19x6.50 
Alem | 195x6,Q0 | 
Alem 19x6.50_ 
Alem 19x6.50 
Alem 7.00x19 
Al-Z 
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Al-Z 
Alem 
| Bijur A 
| Bijur A 
Bijur A 
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Bijur 
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Alem 
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Alem 
Al-Z 
Al-Z ; 
Al-Z / 
Al-Z : 
Far 
Far 
Al-Z 
Alem 
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Bijur 
Bijur 
Bijur 
Alem 
Alem 
Alem 
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| Rub B 
| Rub B 
Rub _ _ 
Fat 

Faf 7 
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31x6.50 | 


19x6.50 
18x7.00° 
19x4.75 — 
29x5.00 
6.50x18 | 
6.50x18 | 
6.50x18 
19x5.25 
19x5.25 | 
19x6.00 
19x6.50 
19x6.50 


19x6.00 | 
20x6.50 
20x7.00 


19x5.50 | 


19x5.00 | 
18x6.00 


53% 
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57'2 | Own 
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54 ” Tryon 
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60 Own 
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Tyron 
Tyron 


is 4.42. On model 41 rear axle ratio is | 
4.42, On model 42 ratio is 4.23 | 

*The axle ratio varies with body 
on Franklin models 

Brakes—-H, hydraulic; M, mechanical; SD, | 
steeldraulic; Bendix, Bendix Brake Corp 

Steering Gear—-Gem, Gemmer; Ross, Roés 
Gear and Tool Company; Sag, Saginaw; | 
Say-B, Saylor-Beall Manufacturing Com- 
pany: War, Wereer 

Rear Springs semi-eliiptic: El, tull 
elliptic; —* semi-cantilever; $8-Tr, 
semi-transverse. ‘Rear spring length on 
Willys, 6-98D is 51 in 

Spring Shackles—-Tryon, 
Company; Rub B, Rubber 
lator Company; Faf, Fafnir 
Company; ERS, Eaton Rubber 
ings 


types | 


Willys-Morrow 
Shock Insu- | 
Bearing | 
Bush- | 


Chats Lubricator—-Alem, Alemite; Al-Z, | 
Alemiate Zerk; Bijur, Bijur Lubricating 
Corp.; Bijur A, Bijur automatic central- 
ized; Far, Farval 


JOHN BEAN MFG. CO. TO 
DISTRIBUTE B. & R. LINE | 
Lansing, Mich., Feb. 27.—The John 
Bean Manufacturing Company here 
has taken over the sales of the 
Burton & Rogers Manufacturing 
Company of Bloomfield, N. J. All| 
manufacturing of B. & R. electrical 
equipment will be continued at 
Bloomfield, but shipments will be | 
made from both Lansing and| 
Bloomfield inio the territories best 
served by each plant. All sales | 
the Burton & Rogers | 
will be} 
continued as in the past, and ail | 
salesmen of the organization and 
sales representatives have been re- 


‘tained with but two exceptions. 





NOTICE 


Please see the fifth col- 
umn to theleft of this ad- 
vertisement giving steer- 
ing gear information. 
Notice the outstanding 
Ross predominance. The 
actual figures are: 


Renee rg 


NEAREST 


Pe 


Competitor 
i2 


SECOND 
Competitor 


I2 


THIRD 
Competitor 


H 


Build Their 
Own 


9 


Ross CaM ANnbD LEvER 
steering gears predomi- 
nate not only in passen- 
ger car field, but in truck 
and bus fields as well. 


ROSS GEAR & TOOL CO, 
Lafayette, Indiana 


Oss 


Cam & Lever 
Steering 


There is only one 
CAM & Leven 
Steering Gear 





14 





Truck Sales in Eastern 
States Below Year Ago 


EW YORK, Feb. 27.—Registra- 
tions of new commercial cars 

in Pennsylvania in Januaty amount- 
ed to 1,329, as against 2,370 in De- 
cember, a decline of 44 per cent., 
and comparing with 1,755 in Janu- 
ary, 1930, a drop of 24 per cent., 


according te complete registration 
statistics for the state. 


The trend in sales of new trucks | 
in January in two other Eastern | 


states, Maryland and West Virginia, 
was similar to that in Pennsylva- 
nia, but in Delaware, the fourth 
Eastern state to have reported reg- 
istrations up to this time, sales ex- 
ceeded not only the 


of 1930. 

Registrations last month in Mary- 
land amounted to 280, as against 339 
in December, off 17 per cent., and 
comparing with 334 in January 
1930, a decline of 16 per cent. 

West Virginia registrations 
amounted to 251 last month, as 
against 304 in December, off 17 per 
cent., and comparing with 329 a 
year ago, a drop of 23 per cent. 

Delaware registrations in January 
were 70, as against 61 in December, 
up 14 per cent., and comparing with 
66 in January of last year, up 6 per 
cent. 


In Pennsylvania, sales of Stude- | 


baker, Republic and Willys trucks in 
January exceeded those of the cor- 
responding month of last year. 
Gains over a year ago é@ made in 
Maryland by Autocar, Studebaker 
and Willys. 
equaled those of a year ago. 

In West Virginia, sales of Mack, 
Willys and Studebaker were ahead of 


EIGHT TRUCK FLEETS 
WIN AWARDS INN. J. 
SAFETY CAMPAIGN 


Newark, N. 
cates were awarded to eight group 
winners and to three fleets which 
had operated throughout the calen- 
dar year without a single traffic 
accident in the Inter-Fleet Drivers’ 
Safety Contest, conducted by New- 
ark Safety Council. 

The presentation was made at a 
dinner meeting at the same time 
ninety-five certificates were given 
drivers who had driven throughout 
the cajendar year without a single 
traffic accident. Card certificates 
were given more than 200 other 
commercial drivers who had avoid- 
ed traffic accidents during the last 
three months of the year. 

John M. Orts, chairman of the 
commercial vehicle committee of 
the council, was toastmaster. The 
commercial vehicle accident situa- 
tion was discussed by Fred M. 
Rosseland, secretary-manager' of 
the council, and formal presenta- 
tion of the certificates was made by 
Joseph H. Wood, president of the 
Newark Terminal & Transporta- 
tion Company. 

Certificates of merit, in recogni- 
tion of no traffic accidents during 
1930, were given the Driver Harris 
Company, Harrison, operating a 
fleet of eleven trucks; the New Jer- 
sey Adamant Manufacturing Com- 
pany, East Newark, eight trucks, 
and the Westinghouse Lamp Com- 
pany, Bloomfield, eleven vehicles. 

Group winner certificates were 
presented to Dugan Brothers, New- 
ark; John O'Rourke Company, West 
Orange; McCullough Gentle Truck- 
ing, Newark; John Wanamaker, 
Inc., Newark; Rutherford Garage; 
Public Service Co-ordinated Trans- 
port, Inc.; General Electric Com- 
pany, Harrison; Thomas A. Edison, 
Inc., West Orange, 
Cushion Tire Company, Belleville. 


SERVICE CONCERN 

IN LARGER QUARTERS 
Everett, Wash., Feb. 27.—Ray E. 

Von Postel has moved his Ford serv- 

ice establishment to larger quarters 

at 2936 Rucker Ave., Everett. He 

has been engaged in the automo- 


FORD 


tive business here for the last four- | 


teen years. His new shop will be 
known as Ray’s Auto Repair. 


brother, H. M. Von Postel, will be 


asociated with him in operating the | 


business, 


preceding | 
month, but the corresponding period | 


Ford sales in that state | 


J.. Feb. 27.—Certifi- | 


and Overman above the corresponding month of 


His | 
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PLYMOUTH SALES 
IN JANUARY TOP 
DECEMBER BY 8.2% 


(a year ago, while G. M. C. registra- 
tions were the same. 

Ford and Chevrolet accounted for | trations in from thirty states for 
ago gain in Delaware over a year January, the figures give the Ply- 
ago. h, th -priced leader of the 
| Following are the registrations of — ke : paca “nh a ‘eh 
| the heaviest selling commercial cars pom go ee 1998. -_ 
lin the four states in January, as "Piomeutn "sauueaiiedé in 
| castes ak tins Ger eel Geek te nai | thirty states amounted to 1,344, as 

Pe compared with 1,241 in the preced- 


| er, 1990:— Dec,,| ing month, up 8.2 per cent., and 


1930 
1,086 
530 
218 


Jan., 
1930 
645 
468 
115 
88 
48 
33 

51 


Jan., 
1931 


Chevrolet 

Dodge ...... 
International .... 
Mack 


same states. 

In five states, Plymouth retail 
sales last month exceeded those of 
the corresponding period of last 
year. These states were Florida, with 
registrations of 71, as against 53 a 
year ago; Idaho, with 21 against 18; 
Indiana, with 109 against 94; Min- 
nesota, with 68 against 62, and New 
Mexico, with 12 against 11. 

In the following seven states, Ply- 
mouth sales in January were equal 
or virtually equal those of a year 
ago: Iowa, 53 against 56; Missouri, 
51 against 52; New Hampshire, 1 
3| against 1; North Carolina, 36 to 37; 

15| North Dakota, 14 to 17; Utah, 2 to 

42/3, and West Virginia, 24 to 24, 
——j In the following states Plymouth 
2,370 | Sales in January exceeded those of 
| December, 1930: Arkansas, Florida, 
Idaho, Iillinois, Indiana, Minnesota, 
Missotrl, Montana, Nebraska, New 
Mexico, North Dakota, Oklahoma, 
Oregon, South Dakota and Utah. 

Following are the registrations of 
new Plymouth cars in the thirty 
states for January, as compared 
with the corresponding 
tast year and December, 1930: 

Jan. Jan. 

1931 1930 
7 10 

§2 115 
14 32 

4 

71 
21 


| Reo 

| Brockway-Ind. 
White 

| Sterling 

| Stewart 

| Diamond T 
0. ere 
| Fargo 

| Federal 

| Republic 
Whippet 
Willys 
Miscellaneous 





65 


1,755 


117 
Chevrolet 
MIntemMAtional ... 
Brockway-Ind 





Dec. 
1930 
1l 


Studebaker 
Diamond T ..... 
White 

Sterling 
| Willys 
Miscellaneous ... 


eeeee 
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Arizona 
Arkansas 
Connecticut .. 
Delaware 
| Florida 
| Idaho 
339 | fllinois 
| Indiana 
148 | Towa 
6 |Maryland , 
13 | Minnesota 
| Missouri 
| Montana 
| Nebraska 
| Nevada 
| New Hampshire 
| New Mexico 
| North Carolina ... 
14 | North Dakota ..... 
~~, | Cnio 
304 Oklahoma 
| Oregon 
28 | Pennsylvania 
22| Rhode Island 
2|South Carolina .. 
0 South Dakota 
1 Utah saa cid ie lias oe al 
g| Virginia .....ccccce 
g| West Virginia 
____ | Wisconsin 
61 
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WEST VIRGINIA 
53 
25 
68 
51 
21 


117 


| Ford 
Chevrolet 
Dodge 
International ... 
Sree 
en Mee eaasene e 
Willys 
| Studebaker 
White Piece 
| Miscellaneous .. 
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Totals 


te bo 
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Chevrolet 


Brockway-Ind. 
White 


Miscellaneous , = 


72 


_ 


| 


66 
ere 1,344 1,779 1,241 


Totals 
. Totals 


TRUCK PRODUCTION 
HOLDING CLOSE TO — 
LEVEL OF YEAR AGo|___"> SS _ 


ga ; u é eign automotive trade opportunities, 
NEW YORK, Feb. 27.—Production jyst announced by the automotive 
of trucks in the United States | division of the Bureau of Foreign 
and Domestic Commerce of the De- 
partment of Commerce, are listed 


in January was only 14 per cent. be- 
low the corresponding month of 
last year, as against a decline of | pelow. 
41 per cent. in passenger cars and) Additional information may be 
37 per cent. in commercial and pas-| obtained from the bureau and its 
Senger cars combined, according to district and co-operative offices by 
ec aaa output figures for last quly registered firms or individuals 
: : : ; aoe 

The truck output was 40 per cent. ee a org Se 
below the record breaking level of 50014—Salonica, Greece; agency 
January, 1929, but was 20 per cent. | ror automobile accessories and parts. 
50011—Stockholm, Sweden; agency 
and purchase of automobile lifts 
(pneumatic) for garages and service 
Staitions; and pneumatic grease 
guns. 

50013—London, Canada; agency or 
purchase for automobile wind-shield 
heaters (electric). 


1928. The average truck production 

}in January for the three years im- 
mediately preceding 1931 was 38,880, 
the total for this year being 18 per 
cent. below that figure. 

The January commercial car out- 
put in the United States was 31,577, | 
as against 37,025 a year ago, 53,428 
in January, 1929, and 26,189 in the 
corresponding month of 1928. 


off 55 per cent. and comparing with 


in Canada, where January output; The January average for Canada 
was 1,944, as against 1,532 a year|in the three years preceding 1931 
| ago, a gain of 26 per cent. The| was 2,542, the total for January of 
| January total compared with 4,337/| this year being 23 per cent. below 
{in the corresponding month of 1929,/ the average. 


New York, Feb. 27.—With regis- | 


a gain 


the} 


comparing with 1,779 in January, | 
1930, in the same states, a decline of | 
24 per cent. This falling off from a) 
year ago is in line with the decline | 


he in hole in th : eae : 
ee oo & Sa ©! asked the bus line official if he could arrange to deliver a 


Contemporary Comment 


EPORTS from all sections of the country indicate that 
there is a very definite trend toward a combination 
of freight and passenger services by motor vehicles. It is 
a very natural development and parallels the experience of 
the early steam railroads which were built largely for the 
transport of passengers, but gradually became freight car- 
riers, until today the major part of the business is the 
| hauling of freight. 
Bus lines branched out into the freight business more 
or less as an accommodation to patrons and local merchants 
of towns through which their lines operated. A merchant 


package to a customer through the medium of a bus driver, 
and from this small beginning the idea dawned upon the 
management that an express business could be handled with 
only a small additional overhead, the revenue offering a very 
attractive supplement to the earnings in hauling passengers. 
In some cases shipments of heavier freight were offered 





month of | 
'to bring into bearing a huge area of rubber trees and is 


but could not be accepted, because bus facilities for this pur- 
pose were lacking. As an outgrowth of this demand, bus 
companies purchased trucks and entered the motor freight 
business. A notable example of this type of expansion is 
offered by the Southern Kansas Stage Lines, which has an 
extensive motor freight business in addition to its bus 
jines.—The Motor Freight and Bus Journal. 
* + * 

SEVERAL years ago, when the rubber manufacturing 

industry in the United States was feeling the annoyances 
of the Stevenson restriction scheme, one of the leaders in the 
industry bent every effort to encourage American interests 
to go into rubber plantation operations. Backing up his own 
judgment with action, he went into Liberia and is now ready 


s* 


continuing to plant more. In his effort to stimulate interest 
in his main idea, all the advertisements of his company car- 


'ried for years the slogan, “America Should Grow Its Own 
| Rubber.” 


But another American company has also been going 





| along quietly, developing a comparatively new source of 


rubber right within our midst. This month saw their efforts 
come to fruition, when the American Rubber Producers, Inc., 
a subsidiary of the Intercontinental Rubber Company, 
announced the inauguration of their new plant in Salinas, 
Cal., where they are running three shifts and producing 
15,000 pounds of dry rubber per day from the vast plantings 
of the guayule shrub, which they have been cultivating for 
the past four years. Because of the prevailing low prices of 


‘crude rubber the company has decided not to harvest all of 
6’ their mature acreage this year, pointing out that conserva- 


tion now will permit of even a greater yield per acre when 


| times are more advantageous and the guayule has grown to 


greater maturity. Thus it can be said that America is now 





An even better record was made | 1,758 in 1928, a gain of 10 per cent. | 


producing rubber in commercial quantities from rubber 


| plants grown on its own soil.—The Rubber Age. 


* te > 
HO was responsible for the design, or redesign, shall I 
say, of Capt. Campbell’s record-breaking car? Just 


| as Capt. J. S. Irving became famous as the talented designer 


of the late Sir Henry Segrave’s Golden Arrow, so, for the 


| benefit of posterity, we should place on record that the man 


Foreign Trade 


responsible for Capt. Campbell’s Bluebird was Reid A. Rail- 
ton, the chief engineer and a director of Thomson & Taylor 
(Brooklands), Ltd. 

Mr. Railton is modest and retiring, which is also a char- 
acteristic of Capt. Irving. He is a quick worker, not only in 
his technical calculations, but also in the drawing office. He 


|is 35 years of age, a Manchester man, was educated at Rugby 


and Victoria University, Manchester, where he took a B.Sc. 
(Hons.) degree. His practical experience was obtained with 
Leyland Motors, Ltd., where, subsequently, he was assistant 
to the late J. G. Parry Thomas, who was then chief engineer 
to the concern. Parry Thomas, the famous designer-driver, 
had a high opinion of Mr. Railton’s abilities, and shortly 
before his death in an attempt on the record discussed the 
question of joining him. 

This brilliant technician is a clever designer of body- 
work, both from the point of view of efficient streamlining 
and appearance. He was responsible for the general design 
of the sports double-six Daimler and the bodies fitted to 
Capt. H. R. S. Birkin’s single-seater Bentley and the Brook- 
lands model Riley. 

The work of redesigning Bluebird was commenced in 
May, 1930, the chassis being ready for the bodybuilders in 

'the first week of January. This was no case of following 
the lines of the Golden Arrow, for in Campbell’s car the 
| transmission is offset and also the stabilizing fin, and there 
| was embodied an exceedingly ingenious feature in the cowl- 
ing, or air scoop, over the radiator, which causes a current 
of air to act like a sheath to the main air pressure at very 
high speeds.—The Motor (England). ae 
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ADVERTISEMENT 


sot ote ere Senate tiled ideas tinaal eit ian tee etnies cae, haa nnd nee don eee melee 
= : 


ADVERTISEMENT ADVERTISEMENT 


Essay On a Man Buttoning Up His Vest 


Once upon a time there was a very learned pro- 
fessor who hit upon a very great discovery while 
buttoning up his vest. Or rather, he hit upon the 
discovery because his vest wouldn’t button up. 
His little daughter had sewn up some of the 
button-holes. 


His fingers were going along as usual in their 
most intricate operations of buttoning a button. 
If you want to know how intricate these oper- 
ations are, you might try it yourself. Just try 
consciously buttoning up one button. But be sure 
and count each thing that each thumb and finger 
does. Each move that they make. Then you will 
be able to start on this story where the professor 
started. 


His buttoning was going on in the usual way, 
about ten operations to each button-hole, when 
something happened. 


A button wouldn’t button. 


The fingers fumbled helplessly for a moment, 
then sent out a call for help. The mind woke up. 
The eyes looked down. The professor saw the 
prank his little child had played. He took out his 
pocketknife and cut the threads. He started to 


smile, and then stopped smiling. 


A new idea had been born. Or rather, a new 
understanding of an old idea. 


What the professor had discovered was that 
fingers canremember. They callit physiological 
memory now. He had been buttoning his vest for 
many years, without ever having his mind on 
the job, up to the time his little daughter sewed 
up the button-holes. So he began thinking of all 
the other things that he did during the day which 
were unrelated to any mental process, or at least 
so remotely related as to leave his mind 
unconcerned. 


His next step was even more disconcerting. 
He began checking up on the various activities 
of his day which were supposed to require some- 
thing more than fingers and thumbs and arms 
and legs, only to find that too much of the same 
type of automatic procedure was involved. 


Then he began playing pranks on his classes, 
and he found that the answer was always the 
same. As long as they could keep on doing the 
things they had always done, their minds wouldn’t 
work. It was only when he figuratively sewed up 
their button-holes, stole their note-books, upset 
their routine, threatened them with failure, that 
any thinking was done. 


So he came to the great, and now generally 
accepted conclusion: that the mind of man is 
‘‘an emergency organ.”’ That it relegates every- 


thing possible to other functions of the body as 
long as it is able. That it is only when the old 
order of things won’t work any longer that it 
gets on the job. 


It is interesting to think of the number of busi- 
ness button-holes that have been sewed up dur- 
ing the past eighteen months. The number of 
business operations that would no longer work. 
The selling plans that didn’t sell; the places 
where the advertising didn’t pull. The. fingers of 
the organization that somehow could no longer 
do their job. 


It is also equally interesting to note how THE 
MIND back of those organizations, that “emer- 
gency organ of man,” threatened with the upset 
of its regular routine, has finally settled down 
and gone to work. 


And the result, which somehow has been 
strangely overlooked by the many publicists and 
propagandists, is about the healthiest thing that 
has occurred in this country in two long years. 


Things are happening now. Almost from day 
to day. New thinking is being done. New meth- 
ods put under way. And some of these methods 
are absolutely new and startling to the business 
world. 


Take the attitude, for example, toward the 
wage-earner. A whole business nation is intensely 
active in keeping him on the job and at the high- 
est possible wage it can afford to pay Nobody 
ever heard of sucha thing before. Times like these 
used to be the Employer’s Paradise. He could 
hire ’em for as little as he wanted to pay and 
grind ’em to the bone. Now he’s trying to do 
just the opposite. Give ’em as much as he can af- 
ford to pay and shorten the hours. 


The way he has handled the problem of his ad- 
vertising is equally interesting. True Story Maga- 
zine, for example, the publication that goes almost 
entirely to wage-earning America, is printing this 
month the biggest Spring issue in its history. 
Literally filled with the advertising of most of the 
thinking minds of America. 


This new thinking with the real mind at work 
says that “‘the greatest number of wage-earners 
must be kept on the job, that theirs is the mass 
outlet we have to have in order to balance our 
mass production, and that there in True Story 
Magazine is a wonderful nucleus of two mil- 
lion of them who have jobs and who, therefore, 
represent the very fulcrum of the lever by which 
the ball can be started rolling again.”’ 


And, strangely enough, this real thinking is 
working. It always does. True Story is pulling its 
head off for those thinking minds. 





Saw IT IN 


ROTOGRAVURE 


A\n accurate checking of reasons for the 

first purchase of a product would give high rating to the answer— | saw it in 

rotogravure._ Rotogravure sections are voted First’ in Reader Interest by news- 

paper readers. This great Reader Interest and the relatively small size of the sections 

give each advertisement High Visibility. The use of photographs creates Believability. 

The type of editorial and advertising material found in rotogravure produces the desirable 
background of Class Association. «« These four things are necessary—Interest, High Visi- 
bility, Believability, and Class Association. Rotogravure offers them to you on a Concentrated, 
Flexible, Local or National Scale. To gain sales economically, use the advertising medium that 


has economic reasons for its existence and success. Use more rotogravure in nineteen thirty one. 
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